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$500 to te distributed 


We want to secure a consensus of opinion on 
what changes, if any, should be made in the 
present postal laws as affecting second-class 
matter. It is well known that many good pub- 
lications have been caused a great deal of in- 
convenience, expense, and in some cases prac- 
tically killed by peculiar rulings on the part of 
the Post Office officials. What is the remedy ? 


We will pay $250 for the best and $50 each for 
the five next best articles dealing with the ques- 
tion of what constitutes a subscriber to a news- 
paper, what is a proper interpretation of the 
existing law on the subject, and what changes, 
if any, should be made in the existing law. 


The arti@les must be cut from some American 
newspaper ‘and sent to the editor of PRINT- 
ERS’ INK ina sealed postpaid envelope. Par- 
ticulars in regard to a sample case can be had 
from the three latest issues of PRINTERS’ 
INK. 


SPECIAL.—A supplement called PRINTERS’ INK, JUNIOR, 
and devoted largely to the Post-Office controversy, will be sent to 
any address upon receipt of a one cent stamp. 


PUBLISHERS OF « PRINTERS’ INK,” 
yo Spruce St., New York, 
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Some People 















do not desire and do not cater for the 
country trade. 

To those people we would say, don’t 
invest any money in advertising in 
the Atlantic Coast Lists. 


Other People 


there are who seek country trade. 

To those people we would say, that 
if they are capable of constructing an 
attractive advertisement, and have 
confidence in their abilities to carry on 
a business, send for the Atlantic Coast 
Lists’ Catalogue of 1400 Local Country 
Newspapers. 

After having examined it, write for 
an estimate upon an advertisement 
large enough to be easily seen, to be 
inserted in any or all of these lists six 
months or a year. 

The information will cost nothing and 
will be worth something. 

If it ends in the inserting of an at- 
tractive yearly advertisement it will 
cost the advertiser something and be 
worth to him a great deal more than 
the cost. 


—— * — Be 


ATLANTIC COAST LISTS, 
134 Leonard Street, New York. 
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“HONOR TO WHOM HONOR IS 
DUE.” 


By Fohn Morgan Richards. 


In PRINTERS’ INK of January 13 an 
article ‘‘ Then and Now,” by a ‘‘ Vet- 
ern,” attracts my attention, as my own 
advertising reminiscences now go back 
further than twenty-five years. I feel 
constrained, not as an ‘‘old man of 
the period,” feeding on memories of 
the past, but as one still alive to the 
present, to pay a grateful tribute to 
the memory of the late Demas Barnes, 
of New York—certainly the most ori- 
ginal, and withal boldest of all adver- 
tisers, not only of his day but of all 
days, ‘* even until now.” 

Let me mention an incident or two 
for the encouragement and guidance 
of present advertisers. I joined the 
firms of Demas Barnes & Co., and P. 
H. Drake & Co., 21 Park row, New 
York, in 1860—the first year of the 
Civil War. The business of P. H. 
Drake & Co., as proprietors of Planta- 
tion Bitters, was kept distinct and sep- 
arate from the business of patent medi- 
cine proprietors and vendors (in which 
trade Demas Barnes & Co. were then 
the leading house of the world). But 
it was well known that Mr. Barnes 
was the moviag spirit, not only of the 
gold to develop the ‘‘ Bitters ” under- 
taking, but also of the most renowned 
and clever advertising system which 
has ever appeared in connection with any 
medicine in the civilized world—a sys- 
tem which he personally directed and 
compiled. I have been actively engaged 
in the medicine business ever since 
1860, and am familiar, I think, with 
everything that has been done in the 
art of advertising, not only in America, 
but in this country, during that inter- 
val; and I assert that no man has ever 
approached Mr. Barnes in originality 
and boldness, nor, with the same ex- 
penditure, has ever been able to pro- 
duce comparable results, He utterly 
rejected anything and everything in 
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the form of ‘‘ following somebody 
else.” He used to say: ‘‘I am glad 
to see the fashions—éut / shall do noth- 
ing as others doit.” Can any of your 
readers, I wonder, remember his ad- 
vertisements on his great theme of 
‘* Plantation Bitters,” called : 

Mysteries of New York, 

Ancient Fine Arts, 

Truth crushed to Earth, 

A Proclamation, 

A Voice from the Battle-field, 

The Man of Letters, 

Etc., Etc. 

It is, of course, well known to doz- 
ens of the large wholesale houses in 
the U. S. that the popular sale of 
Plantation Bitters in the years 1860- 
1870 was excited wholly by the won- 
drously clever advertising invented 
and directed by Mr. Barnes, and ex- 
ceeded in volume and in dollars that 
of any proprietary article ever put 
upon the market. 

Asanillustration of Mr, Barnes’meth- 
ods let me now mention the twoincidents 
alluded to. In June, 1861, I was sent 
to Boston to advertise Plantation Bit- 
ters in the New England States, I 
was to follow out certain plans that 
had been successful in New York and 
Philadelphia and one or two centers in 
the West. ‘Ihe system included elab- 
orate bill-posting, house-to-house distri- 
bution of circulars, autograph letters to 
the medical profession and clergy, and 
a support of the whole in the shape of 
column advertisements in daily and 
weekly papers, and a personal can- 
vass of all drug stores, hotels, 
restaurants and bars. The expendi- 
ture was not Jess than $1,000 a week 
in Boston only—a very large sum in 
those days. I started the programme 
exactly as intended, and after four 
weeks the result was so disheartening 
and so contradictory of experience in 
other cities visited, that I wrote to the 
‘*Chief” that ‘I gave it up” and 
begged him to draw back and let New 
England wait. I was disgusted at 
having doors slammed in my face, and 
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getting no demand for goods. But 
the reply was immediate and to the 
point. ‘‘ You will please renew all 
the advertising in Boston journals for 
another four weeks” (Mr. Geo. P, 
Rowell, at that time connected with 
the Boston Post, will recall and con- 
firm these circumstances), and ‘‘ repeat 
the supplementary programme as far as 
practicable. In about three weeks 
New England will require Plantation 
Bitters. For the Fourth of July” 
(which was then but a week off) ‘‘ con- 
tract for a $1,000 of fire-works on Bos- 
ton Common, if city authorities will 
allow one or two large pieces with 
‘S. T.—1860 ’—X— 

displayed.” I thought it a great 
waste of good money and courage, but 
I obeyed orders. Behold the result ! 
The demand was extraordinary, and the 
New England trade, after that, was 
about the best the house had. I 
easily obtained orders for three to six 
hundred cases, from grocers and others 
who had almost repulsed my entrance 
to their counting-houses a month be- 
fore. In 1865 I was sent to the Pacific 
Coast on a similar errand, the goods 
up to that time not having been largely 
sold there. My letters of instruction 
I have to this day, in the handwriting 
of the late Demas Barnes, and they 
are as complete as they are la- 
conic: ‘‘ Please remember that you 
are not limited to any fixed amount 
of dollars ; create a sensation.” That 
this visit was a triumphal success 
is well known, and while I was the 
medium for conducting the campaign, 
I say without hesitation that the entire 
credit was due to Mr. Barnes, and that 
it was his own method and his money 
that enabled me to make the success I 
did make. I should doa great injus- 
in this article about Plantation Bitters 
advertising if I did not refer to the 
late P. H. Drake (or Fred Drake, as 
his familiar friends called him). He 
was the man of all others to sup- 
port a partner liberally endowed with 
ideas ; nobody could question that for 
a moment. He hada most fascina- 
ting manner, was full of suggestions, 
and above all, never put on the brakes 
or pulled up short when the great en- 
gine of the firm said ‘‘ Go ahead.” 
His very look was success, and his 
smile of approval and encouragement 
would excite the utmost endeavor in 
all branches. He was a perfect genius 
of Hope and Confidence. 

There are many things I could say 


PRINTERS’ INK, 






of these remarkable men and their ad. 
vertising methods which would edif 

the present generation; but I have 
written too long an article already, 
Let me say, in conclusion, however, 
that in all I have known of the advertis. 
ing art in both hemispheres, no man 
living has ever equaled the genius of 
the late Demas Barnes. That others 
share this opinion will be seen, when 
I mention that when this very subject 
was raised among a coterie of ‘‘old 
Park-Rowians” last year my views, as 
above, were unanimously approved. 
Mr. W. P. Ward, the surviving partner 
of Messrs. P. H. Drake & Co.; Mr. 
Brent Good, of the Carter Medicine 
Company; Mr. Chas. H. Fletcher, 
of the Centaur Company—all well- 
known men and distinguished for 
their sagacity in affairs—have ex- 
pressed the same opinion that I have 
advanced ; and all were colleagues of 
Mr. Barnes at the period of my service 
with him. 

As the total expenditure upon one 
article in a single year may be of inter- 
est I may mention that during the 
years 1860 to 1864 the advertising ac- 
count of Plantation Bitters was about 
$200,000 per annum. This sum would, 
of course, include posting, distribu- 
ting, and show-cards, as well as the 
most important and valuable item— 


newspaper space. 
46 Hotsorn Viapuct, London, E, C, 


WHAT IS ‘READING MATTER”? 
By Joel Benton, 


It is one of the curious things of the 
world that, in physical matters as well 
as in morals, the two domains we wish 
to ditierentiate often blend together so 
insensibly that the separating boundary 
cannot be determined. In morals, the 
difference between good and evil, if 
not always easily pointed out on cer- 
tain lines in exact terms, is still deter- 
minable enough for all practicable pur- 
poses. In some other domains, not 
relative to what is right or what is 
wrong, the thing is not always so easy. 

There is, for instance, the subject of 
‘*reading matter” ; and I will confine 
my remarks to this solely. 

In a general way we know that arti- 
cles put in a newspaper purely for the 
reader’s entertainment, whether poetry 
or prose, editorial or story, news or 
humor, fall under the head of reading 
matter. And it is this reading matter 
for which the paper is primarily pub- 

















lished. Certain papers print nothing 
but reading matter—among whith, 
until a year or two ago, was the New 
York Ledger. If a paper were printed 
in which reading matter was thus ta- 
booed and where advertising had full 
sway, it might be interesting but it 
probably would not be extensively sub- 
scribed for. It is the advertisement, 
therefore, that is parasitic, and clings 
to the reading matter rather than the 
reading matter to the advertisement. 
If the advertisement at any time, how- 
ever, gets out of its own proper fold 
and poses as reading matter—having 
its style and position—it achieves a 
very great desire, and must pay heavily 
for its gratification. 

This commercial value of the read- 
ing matter space not only makes it cov- 
eted, but it makes editors very jealous 
of allowing any interloper to obtain a 
place there without proper credentials. 
The fellow who pays for the pit, or 
who in fact doesn’t pay at all, should 
not expect to have a box next to the 
stage. But how should one discrim- 
inate? The thing is sometimes as puz- 
zling as it is to unravel the intricacies 
of ‘‘new material” in making up the 
tariff schedules—as one may easily find 
out if he traces a piece of iron ore 
through its different ascensions to a 
watch spring. Each is both raw ma- 
terial and a manufactured commodity, 
excepting only the first. 

So every book notice—even the 
smallest advance announcement, as 
well as the complete and scholarly 
review—is undeniably reading matter ; 
and yet just as certainly it is, inci- 
dentally, an advertisement. The ed- 
itor, if he wishes to keep abreast of 
the times and show what is being 
done in the- world of authorship and 
thoughts, in science and arts, etc., 
must supply ample reviews of recent 
and important books. Before he can 
get these he often wishes, as a matter 
of news, to announce that certain im- 
portant books are about to appear. To 
state these things, or to say that Alfred 
Tennyson or Herbert Spencer is to 
bring out a certain volume the next 
month, is to advertise some book pub- 
lishers in the best possible way.. The 
editor will get no pay, except as he 
gets the book; which is, commercially 
speaking, nowhere near pay; and he 
sometimes buys the book outright, if 
it isa foreign book, in order to prepare 
the notice. 
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But intelligent editors and prominent 
journals do not stop at this. Some- 
times, however, certain provincial pa- 
pers do. They are so anxious to pre- 
vent advertising without pay that they 
forget that there are both news and 
reading that must be printed, even 
though an advertising benefit is insep- 
arable from them. The purely country 
paper, with its limited department, 
does not ordinarily need to consider 
the question at all, though a few am- 
bitious country papers do. 

On a similar plane stand the notices 
of operas and theatres. If a great mu- 
sician arrives, or if a noted play is to 
be acted, the fact must be amply no- 
ticed. There is no escaping it. In 
fact, the whole list of plays and enter- 
tainments must stand conspicuously 
out in any paper that attempts to serve 
the great public, no matter if twenty 
or more concerns are advertised and 
don't pay for the service. The editor 
need not regret this or take it into ac- 
count. He is supplying there, as he 
is in the literary field, some of the best 
writing, perhaps, in his whole paper; 
and he can’t separate this from the ad- 
vertising quality any more than Shylock 
could get his pound of flesh separate 
from its portion of human blood. 

If a great inventor is on the way to 
introduce some most useful mechanism 
or ingenious contrivance to the world, 
he will be important enough, and so 
will his invention, to be written about 
in hundreds of columns. And he should 
have this favor, although it may make 
his fortune without his spilling, or caus- 
ing to be spilled, commercially, a drop 
of printers’ ink. An artist is frequently 
similarly helped. 

I believe frictions and jealousies 
come oftenest between the editor and 
the theatre manager, as to print and 
space, which free tickets by the quantity 
do not always soothe. But I think the 
editor may take consolation in know- 
ing that he controls the ‘‘ art preserva- 
tive of arts,” and may well afford tg 
sacrifice something to maintain that 
high function. He may remember, too, 
that he does not sacrifice much. The 
farmer who sits behind his already har- 
nessed horse might not wish to take a 
passenger to town if he must go en- 
tirely out of his way to do so; but if 
he must go there himself, he need not 
mind, or be troubled to any great ex- 
tent in doing it. Such a passenger; 
who once asked a farmer if he would 
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kindly take his overcoat to town, repre- 
sented in his remark the inseparable 
condition that I have described. Said 
the farmer in reply: ‘* But how will 
you get there?” ‘‘Oh,” said the pas- 
senger, ‘‘I intend to remain inside the 
coat.” 

The moral to all this to editors is 
that it is not best to look at certain 
classes of reading matter too critically 
or too jealously, If you are on the 
same road that he is, or ought to take 
that road, don’t regret the necessity 
which compels you to take the other 
fellow along. It is even no excuse for 
not doing so to say that he is disa- 
greeable, or has abused you some time ; 
for the editor’s function is not a per- 
sonal one at all. He is simply, in 
these matters, a servitor of the public. 


EVERY ADVERTISER HIS OWN 
ARCHITECT. 


By Chas. L. ‘Benjamin, 


Nearly every one who writes an ad- 
vertisement has some idea of how he 
wishes it displayed. Not every one 
succeeds in conveying his idea clearly 
to the compositor. And this isn’t al- 
together the compositor’s fault, though 
it is customary to blame him for it. 

We devote an hour, a day, perhaps 
a week, to preparing copy for an adver- 
tisement, but the time spent in indicat- 
ing how we wish it displayed is usually 
no longer than is required to under- 
score a word or two in the ‘‘ copy” 
and to scribble on the margin a few 
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regulate the stomach, liver and bow- 
els, purify the blood, are safe and 
effectual. The best general family medicine known for 


Headache, Heartburn, Loss of Appetite, Mental De- 
pression, Painful Digestion, 
ion, and all diseases arising from impure blood. 


A sample bottle mailed on receipt of 15 cents. 
Bo'00. Agents wanted. 80 per cent profit. 


THE RIPANS CHEMICAL CO., 10 Spruce St., New York. 





words regarding the types to be used, 
Then, when the proof is submitted, 
we recall all the mean ‘‘ intelligent 
compositor ’’ anecdotes we have heard 
and wonder why it is we can never get 
an advertisement set to suit us. 

If an architect should go toa builder 
and say: ‘‘ Here, I want you to build 
me a four-story brick house with a 
bow-window and a zinc cornice,” the 
builder might build such a house, but 
the probabilities are that it would not 
be the house the architect had in mind. 
We all know that, as a matter of fact, 
the architect does no such thing, When 
he decides on the kind of house he 
wants he draws up plans and specifica- 
tions for it, and with these as a guide 
the builder is able to produce in brick 
and mortar exactly what the architect 
desires, 

The compositor occupies the same 
relation to the advertiser that the 
builder does to the architect, and the 
same method that enables the architect 
to transmit to the builder a conception 
of the structure to be erected will en- 
able the advertiser to convey to the 
compositor an exact idea of the adver- 
tisement desired. 

By way of illustration, there is 
shown on the opposite page a ‘* ground 
plan” for an advertisement of ‘* Ripans 
‘Tabules.” The finished advertisement 
is shown below. Left to his own de- 
vices, or guided only by a few words 
of instruction, it is scarcely possible 
that the compositor would have been 
able at the first attempt to attain a re- 
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sult so nearly in accordance with the 
advertiser’s ideas. 

So much for the plan itself. In its 
practical operation two points should 
be observed—to select only such 
type as you are sure the paper 
which is to set the advertisement 

ses, and to be equally cer- 
tain that the type selected is not of 
too great a size for the space at your 
disposal. In determining what style 
of type to use it is well to confine your 
selection to the types shown in the 
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pages of the paper for which the ad- 
vertisement is intended; these it is 
sure to have. Whether the type se- 
lected will ‘‘ come in” in the required 
space or not can easily be determined 
by counting the number of letters a line 
will hold and estimating accordingly. 

To do this requires time, of course, 
But five minutes spent in mapping out 
the advertisement in the beginning 
‘will often save half an hour that other- 
wise would be lost in worrying over 
the proof, , 
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THE OHIO BASIN AND LAKE 
REGION. 





The great Lake Region and Ohio 
Basin, comprising Ohio, West Vir- 
ginia and Kentucky, Tennessee, In- 
diana, Illinois, Wisconsin and Michi- 
gan, covers an area of 350,945 square 
miles, has a population of 17,860,789, 
prints 5,464 different newspapers hav- 
ing an aggregate circulation of 11,609,- 
gooeach issue. The area is much larger 
than that of the Northeastern Division, 
and it also has a larger population and 
more newspapers, but with a less ag- 
gregate circylation, 

It is an exceedingly prosperous sec- 
tion of country. The interests of its 
peaple are numerous and varied, and 
they are generally in a conditiqn to 
supply their wants. 

Chicago and Cincinnati naturally 
have the largest newspapers with the 
widest range of subscribers, but Louis- 
ville, Detroit, Cleveland and Milwaukee 
all have good papers, and there is one 
in Columbus—a weekly of especial 
value because of its excellent State cir- 
culation and low rate for advertising, 
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PRINTERS’ INK has just issued a list 
of all the leading towns of these States, 
including every place having 5,000 peo- 
ple, and every county seat with 3,000, 
and naming the best newspaper pub- 
lished in each place. This list will be 
sent to any address for five two-cent 
stamps. 





SENATORIAL COURTESY. 





Why not adopt a rule that all pa- 
pers that can procure the influence of 
a certain number of Senators or Con- 
gressmen shall be entitled to second- 
class rates, This rule would have at 
least the advantage of certainty over 
the present rules and publishers would 
know exactly what to do and tn expect. 

Possibly, however, this is already a 
rule after all. 
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THE CASE OF “ PRINTERS’ INK.” 





A soldier told Pleopidas, ‘‘ We are 
fallen among the enemies.” 

Said he, ‘* How are we fallen among 
them more than they among us?”== 
Plutarch, faeth 














on the Case of “ Printers’ 


A representative of PRINTERS’ INK, 
a day or two since, had an interesting 
interview with the Hon. Thomas L. 
James on points pertinent to the dis- 
cussion now going on in this journal 
in regard to its exclusion from the 
mails as second-class matter. 

Our readers will recall the fact that 
Mr. James was Postmaster-General 
under President Garfield’s administra- 
tion ; that immediately before this he 
had been Postmaster at New York, 
and that he made an enviable reputa- 
tion among all classes of business men 
of both political parties for the reforms 
he introduced into the postal services, 
which he conducted on purely ‘‘ busi- 
ness principles.” 

‘*Is there not,” asked the repre- 
sentative of PRINTERS’ INk, ‘‘ consid- 
erable uncertainty, even in Post-Office 
circles, as to what publishers are en- 
titled to send through the mails as 
second-class matter ?’ 

** A present need of the postal ser- 
vice seems to me to be a careful 
revision and codification of the statutes 
governing its operations—condensing 
some of the laws and repealing others. 
Certainly an effort should be made to 
simplify and ‘ boil down’ all the present 
intricate and unwieldy regulations 
which are now, and for many years 
have been, a bewildering and often- 
times contradictory jumble.” 

‘*I note,” observed the reporter, 
‘that Postmaster-General Wanamaker, 
in his last report, says that not one 
postal official out of fifty can fix ac- 
curately the proper rate of postage for 
all the articles embraced under the 
second, third and fourth classifica- 
tions.” 

‘* There is scarcely an official whocan 
tell what constitutes, respectively, the 
four classes of domestic mail matter 
and what is the lawful rate of postage 
oneach, And I can safely defy the 
shade of ‘Old Probabilities’ and 
‘Young Indications’ in the flesh to 
predict what those classifications and 
rates will be a year hence, And yet 


this information should be within the 
familiar knowledge of every citizen 
who has occasion to use the post- 
Office ; in other words, the information 
should be within the knowledge of 





PRINTERS’ INK. 
INTERVIEW WITH AN EX-POSTMASTER GENERAL. 


The Hon. Thomas L. James expresses His Opinion in Unmistakable Terms 
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Ink” and the Post-Office. 


everybody. And so it would be best 
for the kaleidoscopic changes in the 
postal laws and regulations made some- 
times by acts of Congress and some- 
times by the acts of Postmasters-Gen- 
eral and their assistants.” 

‘*General, have we anything to 
learn from England in this regard ?” 

‘*T have always admired the stabil- 
ity which characterizes the methods of 
the British Post-Office, so far as they 
affect the rules and regulations which 
the general public are called upon to 
remember. I think that this stability 
is due to the fact that, as a rule, the 
Parliament of England lets the details 
of postal business severely alone, en- 
trusting these details practically to the 
hands of a skilled expert. For Post- 
masters-General and their assistants 
may come and go, but the Secretary of 
the General Post-Office, who has full 
charge of these details, goes on for- 
ever, and runs the vast establishment 
in the light of his knowledge and ex- 
perience, leaving the nominal head of 
the Department to give his entire at- 
tention to his duties as one of Her 
Majesty’s political advisers.” 

‘** The question which is now agita- 
ting publishers,” said the reporter, 
‘especially the publishers of trade 
journals, grew out of the action of the 
Postal Department in excluding PRINT- 
ERS’ INK from the mails as second-class 
matter because that journal offered to 
give a man twenty-six free subscriptions 
to the paper if he would pay $52 for a 
two-line advertisement to be inserted 
fora year. Will you kindly give your 
opinion on this subject ?” 

“*If PrinTERS’ INK is a legitimate 
newspaper, sent to actual subscribers, 
it should be allowed free access to the 
mails at second-class rates, and any at- 
tempt to hinder its circulation is a vio- 
lation of law.” 

‘*What is the definition of a legiti- 
mate newspaper ?” 

‘* A legitimate newspaper is one sent 
to actual subscribers.” 

**Of course,” said the reporter, 
‘*every newspaper, in starting, has, 
of necessity, only a few subscribers— 
it may be only fifty or a hundred.” 

** The number of subscribers is not 
the question—the point is, is it 4 news- 
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paper? Webster’s definition of a 
newspaper is ‘a sheet of paper printed 
and distributed at short intervals, for 
conveying intelligence of passing 
events; a public print that circulates 
news, advertisements, proceedings of 
legislative bodies, public documents 
and the like.’ If the journal in ques- 
tion disseminates intelligence, special 
information, and literary articles on the 
subject of advertising (that, of course, 
being a legitimate topic of discussion), 
it is a newspaper. In conclusion, let me 
say that the present Assistant At- 
torney General for the Post-Office De- 
partment, the Hon. James N. Tyner, 
was formerly Postmaster-General, and 
is, perhaps, the best trained man in the 
United States to decide upon technical 
points connected with the postal laws 
and regulations. He is an accom- 
plished lawyer, broad and liberal in his 
views, a statesman, whose long service 
in Congress was without a blemish, and 
a thorough Post-Office man. When- 
ever the publication to which you refer 
(PRINTERS’ INk) reaches General Ty- 
ner I am of the opinion that its pub- 
lishers will have equal and exact justice 
meted out to them.” 


NOW IS THE TIME TO SPEAK 
OUT. 





Mr. Patrick Farrelly, manager of 
the American News Company, a man 
having widest experience and oppor- 
tunity for forming correct judgmert on 
questions pertaining to the distribu- 
tion of periodical literature, has given 
utterance to the following sentiments : 

“T cannot find anything in the law that re- 
quires or contemplatesa ‘ permit.’’ 

* * * 

**T mention this case to show the necessity 
of some law that will remove the press from 
the censorship that the Post-Office Depart- 


ment seems anxious to assume.” 
* * * 


“* How long will a free press exist in this 


country if a clerk in the Post-Office Depart- 
ment is allowed to act as censor, arbitrator 
and judge?” 


. * 

“Tt seems, no matter how plain the law 
may be, that the Post-Office Department for 
some inscrutable reason is anxious to have as 
little matter as possible carried as second- 
class matter.”” ; 

* * 

“‘ The question of profit or loss by its car- 
riage through the mails should not be consid- 
ered as a factor in the case, as the whole peo- 

le represented by Congress have stipulated 
S an enactment what the rate shall be, and 
the verdict often recorded has been that mail- 
able matter, now known as second-class mat- 
ter, shall be carried at special rates,”’ 


PRINTERS’ INK. 








‘* If the Postmaster-General is sincere in his 
desire to do justice to publishers, he will not 
further abridge their rights.” 

* * * 

“The dissemination of Shakespearian lit- 
erature in periodical shape should receive as 
much encouragement as the class of literature 
(police reports, murder trials, etc.,) that we 
read of in the daily press.”’ 

* * * 

“It is nota question of rates; publishers 

have never petitioned for low rates,”’ 
7 * * 

“The Department need not concern itself 
as tothe objects of the publishers; they a// 
have the same object, which is to make 
money.” 

* * * 

** Make one rate for all printed matter, no 
matter when or by whom published, and re- 
gardless of the objects of the publisher.” 

* * + 

** There seems to be one prevailing opinion 
in the P. O. D., and that is that publishers of 
second-class matter try to swindle the Govern- 
ment and that the duty of the P. O. officials 
is to sve how little can be given in place of 
how much can be granted under the law.” 

* * - 

** Publishers have not and are not- now ask- 
ing the Government to carry at any particu- 
lar price, but #hey do ask that they be ac- 
corded al] that the law entitles them to.” 

* * * 

“Congress did not wish the P. O. D., or 
any of itsemployees to say what a periodical 
shall contain in ordcrto be admitted as sec- 
ond-class matter, so long as it complied with 
the law and was issued Jeriodically.” 

* * * 

“There will be more or less conflict be- 
tween the Department and the publishers so 
long as there is an opportunity for the De- 
partment to pass judgment as to what an edi- 
tor shall put into his publication.”’ 

* ~ a 

“* There are ample National as well as State 
laws to suppress improper or immoral publica- 
tions.”’ 

* * 7 

** The statement that publishers are evading 

the law is calumny.”’ 


PRINTERS’ INK commends these ut- 
terances of Mr. Farrelly to the atten- 
tion of publishers and particularly to 
that much-abused and long-suffering 
class, the publishers of trade journals. 
Post-Office laws are about to have an 
overhauling. Now is the time for 
every newspaper man to give expres- 
sion to his views. They will be listened 
to at this time, and a discussion all 
along the line will do infinite good. 
Send a marked copy of your paper to 
your Congressmen, another to the Post- 
master-General and a third to the edi- 
tor of PRINTERS’ INK. 





A POST-OFFICE TERROR. 


The writer has had some experience in this 
matter, First, there is the statute, then there 
are the regulations, The statute is not diffi- 
cult tocomply with, but the regulations are a 
terror.— The Daily Sentinel, 




















Fes. 6, 1892. 


R. W. Haynes, E-%¢ 
My Dear Sitr—I have yours of Feb. 5. I 


wish to call yout attention particularly to the 
eement that was made between you and 

r. Fountain, on the one hand,and myself on 
the other, when I was last there, and which, 

ou remember, was restated just as I left. 

hat is, first, that Mr, Fountain and you were 
not to decide the case against Printers’ Ink 
upon any other ground than the one stated in 
Mr. Hazen's letter excluding it from the mail 
without first notifying me of such intention, 
and giving me an opportunity to present 
proofs and be heard thereon; and, second, 
that you were not to decide the case against 
Printers’ Ink on any ground (including the 
one stated in Mr. Hazen’s letter) without first 
giving me an opportunity to be heard before 
Judge Tyner himself, 

If your opinion should happen to be against 
us, as 1 did not, and do not for a moment, 
dream, I want a chance to present the argu- 
ment to Judge Tyner before his mind should 
be made up against us. 

I send some printed copies of testimonials 
of Printers’ Ink herewith, and also an affi- 
davit of Mr. Rowell, regarding this and one 
or two other matters that were discussed when 
I was last there, Yours very truly, 

Puitip CARPENTER. 


Orrice oF Law CLERK, 
WasuinctTon, D. C., Feb. 9, 1892. 
Philip Carpenter, No. 38 Park Row, New 

York, N. Y.: 

Str—I am in receipt of your letter of the 6th 
instant, containing enclosures. 

The Assistant Attorney General informed 
me last evening that he would hear you in the 
Prinrers’ INK case as soon as practicable ; 
but that he is not able to name a day certain 
when it can be called up. I will, however. 
secure the first opportunity for a hearing and 
wire you. 

Enclosed you will find a copy of the Third 
Assistant Postmaster-General’s letter recerti- 
fying the case to this office, in which are pre- 
sented the several questions upon which a 
decision is requested. 

Yours respectfully, 
R. W. Haynes, Law Clerk. 


Post-OrFrice DEPARTMENT, t 


PosT-OFFICE DEPARTMENT, 
Office of the Third Assistant Post- 
master-General, 
WASHINGTON, D. C., 
February 5, 1892. 
Hon. J. N. Tyner, Asst. Attorney 
General, Washington, D. C.: 
Str—In an opinion in case of PRINT- 
ERS’ INK, dated January 5, 1892, you 
stated: ‘‘ This publication was orig- 
inally admitted to the second class on 
what was supposed to be a legitimate 
list of subscribers, but its circulation 
was subsequently found to be mainly 
gratuitous, and the certificate of entry 
was accordingly revoked. Afterwards, 
a subscription list, averred to be bona- 


PRINTERS’ INK. 
P. O. D. vs. “ PRINTERS’ INK.’’ 
Hagzen’s Case Stated, 








fide and paid for by customers of the 
paper at the regular rates and by them 
circulated among their patrons, was 
presented to the Department; and 
while some uncertainty existed as to 
the legitimate results of this method 
of securing a circulation, the publish- 
ers were given the benefit of the doubt 
and the paper was again admitted to 
the second class. 

** The case, as it now comes before 
me, presents the question as to whether 
this publication is legitimate second- 
class matter, possessing, as it does, an 
extensive circulation dependent upon a 
gratuitous distribution of subscriptions 
among its patrons equal in amount to 
the sums paid by them for advertis- 
ins. * * * 

‘* The whole plan, as set out in the 
several advertisements of the publish- 
ers, is an energizing and enlargement 
of the gratuitous exchange system, 
practised for the purpose of securing 
advertising, entirely beyond the scope 
of the law and Department regulations, 
and, for that reason, until the features 
especially set out as objectionable are 
entirely eliminated from the PRINTERS’ 
INK publication, the admission of the 
paper to the privileges of mail matter 
of the second class should be denied.” 

Acting under that opinion this office 
cancelled the certificate of entry in 
case of PRINTERS’ INK. The publish- 
ers appeal from such action, and claim 
that the objectionable feature specified 
no longer exists—the offer to donate to 
advertisers subscriptions to the nomin- 
al value of the charge for advertising 
having been withdrawn. 

There appears to have been a doubt 
in your mind at the time of rendering 
your opinion, as to whether the pub- 
lication was actually entitled to tne 
privileges of second-class mail matter 
when it was accepted as such some two 
years since. ‘This being the case I de- 
sire to invite your attention to the fol- 
lowing facts : 

The publishers of PRINTERS’ INK are 
engaged in business as advertising 
agents. While the direct advertise- 
ments are not restricted to their own 
business, the “‘literary”’ matter may 
be largely regarded as indirect adver- 
tising, and the general make-up of the 
publication is suggestive of a combina- 
tion advertising circular, 
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The publishers claim a subscription 
list of about 44,000, consisting of some 
17,500 copies sent as exchanges, and 
the balance, it is claimed, are paid for 
in cash, or an “‘ equivalent.” The 
number of cash subscribers cannot be 
aScertained, but there is reason to be- 
lieve it is only nominal—the larger 
portion of the copies being sent to 
parties who do not order or pay for 
them, but for whom a subscription is 
alleged to have been paid either in ad- 
vertising done for the publishers or 
included in bills for advertising ren- 
dered against the patrons of PRINTERS’ 
Ink. In the latter case regular rates 
are paid for advertising, and the alleged 
subscriptions are given to advertisers 
as a bonus, 

The law—Par. 4, Sec. 328, P. L. & 
R.—excludes from the second-class 
publications designed primarily for ad- 
vertising purposes, or free circulation 
at a nominal rate. Does this restrict 
advertising sheets to organs of a single 
business house, or may there be com- 
bination advertising sheets containing 
the advertisements of several business 
houses ? 

There is no specific law authorizing 
exchanges, but the Department has 
recognized actual exchanges as equiva- 
lent to subscriptions. 

Should this privilege be unlimited, 
thus enabling publishers with a nomi- 
nal list of actual subscribers to acquire 
a large circulation by sending copies 
as exchanges to all publishers in the 
United States, as appears to be the 
ease with PRINTERS’ INK ? 

Would not such a circulation render 
it subject to the provisions of the law 
above cited? If this is permissible in 
case of general publications, should a 
class publication, devoted especially 
to advertising, be allowed the privi- 
lege ? 

By far the larger portion of alleged 
subscribers to PRINTERS’ INK appear 
to have been obtained by a system of 
exchange advertising readily secured 
owing to the peculiar relations sus- 
tained by Messrs. Rowell & Co. to 
publishers in their capacity as advertis- 
ing agents. Should not this have some 
weight in determining the status of 
alleged subscribers ? 

Par. 3, Sec. 340, P. L. & R., forbids 
the mailing at the pound rate of post- 
age of extra copies of legitimate second- 
class publications when sent by the 
publisher, in pursuance of a contract 
or agreement with an advertiser. If 
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extra copies of a special issue, mailed 
by the publisher for an advertiser, are 
subject to the transient rate of postage, 
should alleged subscriptions, given to 
advertisers as a bonus, apparently for 
the purpose of swelling the circulation, 
be allowed the benefits of the pound 
rate of postage ? 

In this connection special attention 
is invited to recent letters from Messrs. 
Rowell & Co., marked ‘“‘A,” ‘B,” 
ee Cc, ” 66 D, ” “ee and se _ and to 
communications adverse to PRINTERS’ 
INK, also recently received. 

I will thank you to examine the case 
and favor me as early as practicable 
with your opinion as to whether a per- 
iodical issued and circulated like 
PRINTERS’ INK is entitled, under the 
provisions of the law, to pass in the 
mails at the second-class rates of 
postage. Very respectfully, 

(Signed), A. D. HAZEN, 
Third Assistant Postmaster-General. 

Referring to the above extraordinary 
document, PRINTERS’ INK would like 
to know: 


ist. If Hazen presented facts to his su- 
rior, Judge Tyner, and obtained a decision 
d on them, whether he now expects a dif- 

ferent decision after a reconsideration of the 
same facts? 

2d. If Hazen presented to Judge Tyner a 
fictitious case, setting forth what was not true 
about Printers’ Ink, is that fact the best ex- 
isting reason for continuing to embarrass the 
publishers of Prinrers’ Ink while he, Hazen, 
is floundering around in search of facts ? 

3d. Whether Hazen thinks a subscription 
paid for with a paper dollar is just as legiti- 
mate as one paid for with a silver dollar? And 
if so, whether a subscription might be legally 
paid with postage stamps? And if a subscrip- 
tion may be Pm with stamps, why not with 
cordwood? And if with cordwood, why not 
with advertising ? 

4th. If a legitimate publication, having a 
legitimate subscription list of, let us say a 
hundred copies, is entitled to be sent as an 
exchange to a certain number of newspapers, 
and the law is silent about how many news- 
pom it may properly exchange with, and 

azen don’t know, wouldn’t he be wise to 
keep his hands off until he has surveyed his 
ground and knows where he stands ? 

sth. Whether the law, which in set terms 
excludes from second-class matter all publica- 
tions intended primarily for advertising pur- 
poses, is thought by Hazen to, on that ac- 
count, exclude a publication devotod primar- 
ily to the so-called science of advertising ? 

6th. Whether the Washington Star has a 
right to subscribe for a hundred copies of a 
paper to be sent to a hundred persons it will 
name, and if so, whether the postal laws 
specify whether it shall pay the subscription 
price in silver, paper, postage stamps, cord- 
wood or advertising ? 

7th. Whether Hazen don’t wish that he had 
waited until he was older before he undertook 
to destroy a publication so useful and popular 
as Printers’ Ink ? 


8th, Who put him up to it, anyway,and 

















what he or anybody has to gain by embarrass- 
ing a deserving enterprise in the pursuit of its 
legitimate functions ? 

gth. Whether whatever is new is certain to 
be wrong, simply because it is new ? 

roth. What the special reason is why this 
man Hazen wishes to exclude Printers’ INK 
from the mails, and why he should wish at 
this time to bring up for reconsideration points 
that were considered two years ago and de- 
cided in favor of Printers’ Ink? 


MEANS EXTINCTION. 





PRINTERS’ INK is, in every sense of 
the word, a newspaper, and entitled to 
transmission through the mails as sec- 
ond-class matter. It contains valuable 
news and information for publishers 
and advertisers which they can get in 
no other way. A. D. Hazen, Third 
Assistant Postmaster-General, took it 
upon himself to stop its transmission 
through the mails at pound rates. 
Messrs. Rowell & Co. have made a 
plucky fight and will eventually obtain 
their rights. There should be some 
change made in the postal rules and 
regulations to prevent a recurrence of 
such outrages on the liberty of the 
press, for with a paper less substan- 
tially backed than PRINTERS’ INK, such 
a decision by the Post-Office Depart- 
ment would mean extinction.—/, Y. 
Mercury, Feb. 7. 





SomEBopy pays for every copy of 
PRINTERS’ INK that is sent out, with 
the exception of very few copies—less 
than a hundred—sent to friends of the 
publishers, and with the further excep- 
tion of members of Congress whose 
names have been added to the sub- 
scription list since General Hazen’s de- 
cision of January 28, that the Depart- 
ment does not undertake to limit the 
number of complimentary copies that 
may be sent by a publication having a 
legitimate subscription list. 
eal 

WHEN General Hazen finds out 
how many publishers there are who 
cannot be allowed to exchange with 
PRINTERS’ INK, PRINTERS’ INK will 
erase their names from the mailing 
list at once, and notify the publishers 
of the reason. 











OFFICE OF } 
AMERICAN JOURNAL OF EDUCATION, 
J. B. Merwin, Managing Editor, 
Sr. Louts, Feb. 2, 1892. 

It seems to me the Third Assistant Postmas- 
ter-General needs not only to be instructed, 
but to be taught that he is the servant of the 
public and not their dictator, 

J. B. Merwin, 


PRINTERS’ INK, 
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HAZEN SIGNS WITHOUT READING 
THEM. 


Cuicaco, Ill, Feb. 2, 1892. 
Don’t say anything derogatory to Judge 
Tyner or Gen. Hazen—they are al right. This 
man Fountain is the man you are “ gunning 
for.”” He writes all these letters, opinions and 
what not, and Gen. Hazen signs them with- 
out reading them. Fountain is very much 
* swelled ” with the great work of reform he is 
working on, I was a delegate to the Fraternal 
ngress meeting in Washington, in Novem- 
ber, and we appointed a committee to wait on 
— Tyner. It was very difficult getting by 
ountain, and the committee united in pro- 
nouncing Fountain an ass; but once by him, 
permission was accorded to submit a brief, 

and Fountain was “‘ squelched.” 
F. N. Gace. 


CONSISTENCY, A JEWEL! 





Tue Farm-Pouctry, t 
Boston, Jan. 29, 1892. { 
Editor of Printers’ Ink: 

If the judgment of the person empowered 
to decide this matter at Washington is at 
fault, remove him and put in some one else. 
If the law is at fault, repeal it and make 
another based upon common sense, for all law 
should be “crystalized common sense’’; 
and it is the duty of “very one interested to 
try and bring to bear upon the evils existin 
regar”" ‘-cuass matter, the power o' 
the p.. 0. tnis country. 

I, S. Jounson & Co, 


+o 
“HAVE BEEN CAUSED TROUBLE MANY 
TIMES,” 





To.ezpo, Ohio, Feb. 2. 1892. 

We have been caused trouble many times 
ourselves, by red tape rulings of the Post-Of- 
fice Department, and know how to sympa- 
thize with you. . T. Lang, 

Sec’y Toledo Blade Co. 
—_——_ +e 
BOTH FIRST-CLASS AND SECOND-CLASS. 
Boston, Mass., Feb. 4, 1892. 

* * * T trust it will not be Jong before 
your first-class little paper is considered sec- 
ond-class by the Post-Office Department. 

. S. WHEELER, 
Bus. Manager the Atlantic Monthly. 


“If any publication is entitled on fairness 
to pound rates Printers’ INK is.”,—Wilmer 
Atkinson, Farm Journal, Pa. 





WANTS. 
Advertisements under this head 75 cents a line 


OF figures on circular work are reasonable 
M. U. PUB. CO., Troy, Ohio. 
\ 7 ANTED, Results.—Vick’s e's ** 200,000 
guaranteed ” gives them. 38 Times Bldg, N.Y. 
7\DITORS, re; 
4 tions on 


rters, solicitors desiring posi- 
ific Coast write “‘ Newspaper 
Men’s Exchange,” 935 Market St., San Francisco. 
ANVASSERS WANTED to secure subscri 
/ tions for Printers’ Ink. Liberal terms al- 
lowed. Address Publishers of Printers’ Ink, 
10 Spruce St., New York. 


Py AktED _Osmapetens man to take editorship 

and advertising management of a long 
established acing Gade paper. lars to 
“ BUILDER,” care Printers’ Ink. 


G AZETTE ADVERTISING RECORD. Perfect. 

¥ Complete terms of every contract in a sin- 
le line. Records expirations. Only #1. Circu- 

fare and testimonials, GAZETTE, Bedford, Pa. 
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Ve should get our prices on Embossed Cata- 
log Covers. ed free. GRIF- 
FITH, AXTELL & CADY CO., Holyoke, Mass. 


W Ant your rf 50,000 50,000 monthly or no mouse. SS. 
a line. 100,000 for ‘March or no pa; 

months’ contract an wk op in 100,000 Copies for be. 
line. We prove upor rask no pay. News, Avon, N.Y 


W ANTED—Position as ad as advertising writer by 

man Hefere en mw pd one eesners 
0 man. erences and samples of past wor! 
Zubmitted. “J.E.S. S..” care Printers ’ Ink. 


Dp? YoU aed to buy or sell a newspa) 
_ or og? office? BO ay ue. ednformation pac 
TIONAL NEWSPAPER EXCHANGE, W. Win- 
sted, Ct. 


W AntEp-4 capable, indu industrious advertising 
solicitor for a well-known New York paper. 
A permanent position with guarantee to the right 
perv who Co have eee Ad- 


| RIGHT MAN. RARE CHANCE. Established 

Printing House, | two monthlies, 
wants vane manager. Must have $10,000.00. 
Salary, $1,800.00 per — start. Only hustler 
need apply. Box 55, rs’ Ink. 


wanes practical newspa| newspaper man and printer 

a partner int in the yoy BANNER news 

ona job office ; Lf Ay usiness, splendid steam 

outfit, using Hoe top Kn ol and three job- 

bers. References exchanged. Address J. L. 
HARRIS, Brownwood, Texas. 


N able writer and translator who has made a 
ranches, study of political economy and allied 
es, seeks a with a@ magazine or 

- 


r in — 
ie wpe heme 


E nly -illl of PRINTERS’ INK is carefully 
4 read by many thousand newspaper men 
and ee. as well as by advertisers. If you 

want to buy a paper or to get a situation as edi- 
tor, the thing to is to announce your desire in 

a want advertisement. Any story that can be 
told in twenty-five words can be inserted for 
three dollars. - As a rule one insertion can be re- 
lied upon to do the business. 





ee PRA aL.” 


+> 


FOR SALE. 
Advertisements under this} this head 7 








heents a line 


$1 Buys 4 lines. “50,000 copies PROVEN. WO- 
MANS WORK, Athens, Ga. care 0) 





STAMPS FOR COLLECTIONS—Send for lists. 
E. T. PARKER, Bethlehem, Pa. 


Nanes of circular distributors 300, $2. Agts., 


1000, $2. M. LANE, Carrollton Mo. 
3. 50 ey 1 inch. 50,000 copies PROVEN. 
$ MAN’S WORK, Atnens, Ga. 


~ 4 BUYS 200 Ibs. long pr long primer, new. Proofs 
sent. The Pearl, San n Francisco, Cal. 


| SALE—Publishing busi ing basin bysinens, Swe monthlies 

yearly income $50," k Box 2%, Cadiz, O. 
OR SALE—Advert 0 Proof, No Pay.” 
200,000 monthly. Vic ig Fn oy » we 


46.5 55 Buys 1 col., l4inches. 50,000 copies 
proven. Woman’ 's Work, Athens, Ga. 


Bu + 8 1 page , 46 in. 50,000 copies 
81 56. 80 20%: Wom: an *sWork, ‘Athens,Ga 
GEND 4c. for two ‘money- 7s advertising 
K ENCY, Wor- 


novelties. ” BALLARD ADV. 

r, Mass. 

OR SALE—Democratic dail ay: , weekly and large 

cane office, in loveliest city in Northwest. For 

value. “DEMOCKAT,” Printers’ Ink. 

A GENTS addresses, printed and gummed. We 

vs sell of any iy state at $2.00 1,000, and pay for- 

feit 4 cts. on each returned “‘ dead.” AGENT’S 
HERALD, Phila., Pa. 

novel 
-y 4-5 to 


O= MILLION original agents’ 
ne letters 5 . rs 
cy "9 Jewett 


) 4-1) - a “ 
Pe Pg Ay tang 


OR SAB Best 
k — t Mic! 
ah Only mali 
YY,” Printers’ Ink. 


PRINTERS’ INK, 





ANDSOME ey aged on for 
H Benen 25c. AM, ILLUS. 8. CO., Newark’ Ney 


OCRATIC —— wspaper with 1 oe 
ol motor 


er), penne of gns0 ag ~~ sale. 
ters’ Ink 


—Leading Republics abl — +. and 
ryt pt ye Y See 
Best job trade in cpotion, Other , FBS oe 
for selling. Address “ s “* QUICK, ” Printers’ Ink. 


, he SALE—Bullock Printii Printing Press, in perfect 
running order; but very little used. Ca- 

pacity from & to 10,000 per hour. At very low 
mable terms. Address AR’ THUR 
VON SENDEN, P. O. Box 182, Pittsburg, Pa. 


MPORTANT! Printers and Advertisers. 5,00 
stock cuts, initials, comic and other illustra- 
tions, 15¢. each. Newspai paper cae. any sub- 


oct Fi = sag wv ny A your town. Boom your 
Cata loge te Write for Seometion, 
CHICAGO PHOTO ENG. CO., Chicago. 


F YOU WANT TO SELL. your Senate or 
Job Office, a Press, or a Font of Type, an 1 


words and send i ith 

, to the office of PRINTERS? INK’ It 

zou will sell cheap enough, a single insertion of 

} announcement will generally secure a cus- 
mer. 


—_———__s 

Far SALE—One Cottrell job and news press, 
ty spring, tapeless delivery, size of bed 32xi0, 
side 31x46. t price $2,000; in excel- 
4 condition ; com Oey with steam fixtures; 
cheap for cash, or will be sold on easy pay ments; 
reason for selling, cheaper to have our work done 
than to do it ourselves. SADLER PUBLISHING 

CO., Baltimore, Md. 


: ee book and news cylinder 
New Stonemetz 


ise taching 
Pe Geen new, doing same work. Excellent 
as Engine, in good running order. 

it ma- 


Kingston Ont. 


$40 to $60 a week = a growing business, 
established, is good income from an 


No. pad a ro 
chines. WHIG, 


M 
> 


weekly, including fine job office. 
glorious climate; Democratic county, Demo- 


cratic paper ; grow ing townand country. Buyer 
will be business m: r. An independent busi- 
ness a live — ate ress CHAS. RALEIGH, 


ft Printers 





SPECIAL NC ITICES. 


Advertisements under this head, two lines or 
more, without display, Te. a line. 
V 


V Ic- 
G RIT 


V ICK’S 





VAN BIBBER's. 
VICKS. 

200,000 "* 
GPOKANE SPOKESMAN. 
& 
yes 200,000 GUARANTEED. 
200 x 1,000 = Vick’s circulation. 
9 HUNDRED THOUSAND. Vick’s. 
~~ 
2.000 HUNDRED. Vick’s Magazine. 

’ 
L®¥=*s INKS are the best. New York. 





Vicks 200,000 GUARANTEED AND PROVED. 
jy 7HO IS MISTCHAYACK! He writes advs. 











eeLaR EDUCATOR, Boston, for Teachers. 
Vick’s. Guaranteed & Proved. 
200,000 
yes 200,000 CIRCULATION GUARANTEED 
AND PROVED. 
Vax Publishing Co’s plan of No Proof, No 


Pa Tt. — ee MAILING AGENCY, Faulk- 
land, Del. $2 per 1,000. 


Dix 8 CANADA . LIST (Co-operative). D.R. 

DEWEY, Hamilton, Canada. 
GENTS GUIDE, New York. The leading 
agents’ paper. Send for copy. 

y=; MAGAZINE, “No Feget, No Pay.” 
200,000 Guaranteed and Proved. 


ICK’S MAGAZINE 200,000 average monthly, 
and written in the contract, too! 


BS HOTEL GUIDE is Py only hotel paper 
in New England... Think it 
TS ADVERTISER’S in. teee free by 
TANLEY DAY, New Market, N. J. 
ARGEST DELIVERED DAILY Geoniation in 
Connecticut—NEW HAV! HAVEN NEW! 


be Poi IT IN THE POST,” South Bend, Ind 
morning pape r in Northwest 
x PER ame for 1,000 lines Saeaee i P. 
Hubba pe 38 Times Bldg, N. Y 


F YOU WANT to a bargain in a Cottrell 
press read advert a under “ ee ree 


EDICAL BRIEF (St. Louis). reula- 
tion of any medical journal in the han 
ICK’S MAGAZINE tells the quantity of sugar 
for each %, and lets the advertiser weigh it. 
TENOGRAPHERS furnished without cheene 
for my services. Ww. G. .G. CHAFFEE, Oswego, N. 
DVERTISEMENTS repared with intelligence 
A= y. DELAVAN, Binghamton, N.Y. 
ont poe (of YE (of Rochester). Advertis- 
ing office is at 38 Times 8 Times Building, New York. 


BIBLE AND LAND (i) and Christian Patriot, 
Morristown, Tenn. (50c, nn. (50c.), rest of year for 50e. 


‘UPERIOR Mechanical Eng Engraving. Eiete Hee 
trotype Eng. Co., 7 New Chambers St., N. 
Nene in every home and office. wo 

terms, 10c, CAL. PUB. CO., one, 


hg 18 BIGGER — THE TERRE HAUTE EX- 

PRESS. than any paper in Indiana outside 
Indianapolis. 

F YOU WISH to advertise anythi: 

at any time write to GEO. P. RO 
No. 10 Spruce ~f New York. 

5 LINES 26 days. D 

x 1 ° 50 iz ow per inch mre any ENTERPRISE, 
Brockton, Mass. 


anywhere 
LL & CO., 


20,000 SOUVENTR aS GEDUBTRIAL EprTION, 
Youn wn (O.) NEWS. 8 ¥ ch ; 
jocals, 5c ne. Bend l copy 1 in by Feb. 1 


GHREWD Ds DEMOCRATIC EDITORS are re saving 
TIME and mone OND, Ne ne 
“copy.” G. T. HAM MOND, Newport, 
T OVEL—UNIQUE— = ATTEACTIVE + 
4% ments. You tell us ‘ou want and we 
write them. F. i. BAUMANN, ineland, N. J. 


( cy" FLa.—First Crry 
ing 5,000 pop.—Send 15 two-cent stamps for 
copy to J. "LC. » publisher, Bo: Box 299, Orlando, Fila. 
K Ansas is shoroughl uy. covered by THE KAN- 
SAS WEEKLY CAPITAL, Topeka, Kan., the 
leading farm and family new newspaper of the State. 


OX RATES are so low (10c.) we can’t buy a 
ad. We prove 2,000 circ’n Sample 
free. ILLUSTRATED WEEKLY, Topeka, Kansae. 


IRECTORY PUBLISHERS, please send circu- 
lars and price list of ‘i irectories to U.S. 
a oe CO. L. Box , Bradford, McKean 


, 


APER DEALERS—M. Pi Plummer & Co., 161 
rh , -— F N. Y., sell every of paper 
printers and frublishiors at lowest prices. 

Ful itae Pquality of Printers’ 


PRINTERS’ INK. 


DrrecTory,show- & CO., 
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‘(HE PEOPLE’S ng egy 4 ZOUREAL 
(monthly), New Orleans, La. A Southern fam- 
ily magazine, it reaches ches Sou/rn homes. Adv’tiset 
Commoertion, BINDING, I PRINTaye MAIL 

ING. Low estimates furnished b: 
sible New York publishing house. ‘Address aa 
HEINES, Printers’ Ink ice, New York. 
B Csi B ST AGEASIOE opm bo cured? 


a 
small d Si a HOME, 1 en a sh 
advertising in in “HOUSE 4 OME, Arch 8t., 

Philadelphia, Pa. py 


A Dyuasuans inet poet fics and 
ks should use THE ACCO ANT. 


Rates ond om le ci of the r on lica- 
tion. Address THE” ACCOUNTANT pols 
Moines: 1 “9 


4h GALAXY OF MUSIC, Boston, Mass.—“ It 
pays me to advertise in in GALAXY and 1 I shall 
one pte , sing | * as long asi am in ess.” 

Watches, New w York. 
}# (2 oy 


usin 
‘Samples 
US ap lication we will send an: cations for 
) or pei rr: opine of Ly ublications 
review and _ notice. H. LEAV 
WORTH PUBLISHING con ) publishers of THE 
INDICATOR, Detroit, Mich. | 


ee ARKANSAS GAZETTE, Little Rock, re- 
ceives more local patronage than any other 
tence has dem ough its rates are higher. Exper- 


ience has —-y- it to be the best adver- 
tising in Arkansas. 
SUBCunE CCOUNTANT. 
aw, journal for a and busi- 
cents a premium. 


Sample copy Ave cents % “address TH THE ACOUNT- 


FOR THE A’ A 


r[EXAS FARM ER, Dallas, Texas, has a wenty 
circulation of 30,000, making it the 

the State. Distributed 

offices in Texas alone. 

mers ol 

State 


at over 1 1. 
yy more Texas far- 
ther paper published in the 


r Tae a MEDIUM ee the South an 
est. BELFORD’S MAGAZINE, eed, 
New yor is among the 161 a rs to whic 


the new edition of = American Ne’ r Di- 
rectory for 1891 accords a At — lar circulation of 
more 50,000 copies each | 


YLASS PAPERS. Trade Pay 

/ of all devoted to any of the various trades, 
PY rofessions, societies, etc., may be found in Geo. 
>. Rowell & Co’s “ Book for Advertisers,” which 

is sent by mail to any address on receipt of one 
dollar. “apply to GEO. P. ROWELL & CO., Pub- 
lishers, 10 Spruce St., New York. 


\ANANDAIGUA, New York—Geo. P. Fowell 

/ & Co., of New York in their new BOOK FO 
ADVERTISERS name the best, most big = = 
culated, most influential pape: pers at each im) pose 
ant ceter of “eg oy or trade throughout the 


whole count the paper ac- 
corded this d sinotion is wis the TEMES. 


Diner ts Colorado. —Geo. P. Rowell & Se. of 
Ay York in their new BOOK FOR VER- 

RS name the best, most widely pti 
aa influential or trad at each important center 
of popelaton or —,) fi E the whole 
bo ae hy Denver o paper oreo rded this 
distinction ist the DENVER 'UBLICAN. 


NFORMATION IS CHEAP. Sometimes it isn’t. 
Sometimes age get it wrong and throw your 
money away a wo advertising sheet. 
3 you want your investment returned to you 
the Galveston NEWS and Dallas 


the 
Bend ons a jes and information. A. H. BELO 
ers, Dallas or Galveston, Tex. 


siemens BY STATES: An eigh 

leafiet : conveys concise information it 
the area and population : indicates the newspa- 
pers most valuable for an ad 

each se} tate and ee: together 


rs. Complete lists 


with a ay of the United id 
for five two-cent REEeY No dress 8 

ADVERTISING BUREAU, Ne New York. 
MERICAN NEWSPAPERS printed in foreign 
mplete lists of German, Scan- 


dinavian, n Bpental, or Portuguese news- 
paves in the United ny tates, or all those — 


language other than 
found in Geo. P. Ronen "& Co’s “ Book for adver. 
— a is sent b; -~ Is any address for 
- JS EO. P. ELL & CO,, 
jpruce St., New Yo ork. 
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PRINTERS’ INK. 


A JOURNAL FOR ADVERTISERS. 


GEO, P. ROWELL & CO., Pustisners. 
Office : No. 10 Spruce St., New York. 


Issued every Wednesday. Subscription Price: 
One Dollar a year in advance ; single copies, 
Five Cents. No back numbers. Wholesale 
price, Three Dollars a hundred. 

ADVERTISEMENTS, 75 cents a line ; $150 a page ; 
one-half page, $75; one-fourth page, $37.50. 
Twenty-five per cent additional for special posi- 
tions—when granted. First and last page fifty 
per cent additional. Special Notices, Wants or 
For Sale, two lines or more, 75 cents a line. Ad- 
vertisements must be handed in one week before 
the day of publication. 


JOHN IRVING ROMER, EDITOR. 


Every edition exceeds fifty thousand copies. 


NEW YORK, F FEBRUARY 17, 1892. 


WHO IS TO BLAME? 


IS If THE LAW OR THE POST-OFFICE 
OFFICIALS? 


The law is at fault in the first in- 
stance because it is indefinite and un- 
intelligible even to those whose busi- 
ness it is to interpret it. 

The Post-Office officials are at fault 
in the second place for taking action in 
any case about which they are in doubt. 
Until they can come to a positive con- 
clusion in their own minds they should 
keep still. 





Every time that a publication is 
excluded from the mails as second- 
class matter and afterwards re-admit- 
ted upon appeal, it means, practically, 
a fine for the publisher. The final ac- 
tion of the Post-Office Department in 
such cases shows that the fine was un- 
justly imposed. How much longer 
will the Hon. John Wanamaker permit 
this condition of affairs to continue to 
exist in the office of his Third As- 
sistant ? 





THE Republican National Commit- 
tee has just commenced the publica- 
tion in Washington of a paper called 
the National Bulletin. It is devoted 
entirely to advocating the principles of 
its publishers, It is in folio form, but 
is printed on only one side of the 
sheet so that editors may the more 
conveniently clip from it. We are in- 
formed that ‘‘the subscription list is 
entirely exchanges, or, more strictly 
speaking, free.” But as it has been 
duly entered as second-class matter, 


we are convinced that there is nd 
foundation for these assertions. As 
Postmaster-General Wanamaker (ac- 
cording to Ex-Postmaster-General 
James) has now come over to the 
**side of those who believe public 
office to be a public trust,” we are fur- 
ther convinced that he would not grant 
any privileges to a Republican Na- 
tional Committee that had been re- 


’ fused a private business concern with- 


out political influence. 

People who have any doubt about 
the perfect impartiality and good sense 
of the Post-Office authorities will do 
well to'secure a copy of the ational 
Bulletin which is admitted to the 
mails as second-class matter and com- 
pare it to PRINTERS’ INK which is not, 





A CLASSIC IDEA, 


Philip, being arbitrator betwixt two wicked 

ersons, he commanded one to fly out of 

acedonia and the other to pursue him.— 
Plutarch. 

Wanamaker might try this on Hazen 
and Fountain, to the great benefit of 
the community of newspaper pub- 
lishers, 


RELIEF FOR THE SUPREME 
COURT 





Many plans, all of them inadequate, 
have been suggested for the relief of 
the overburdened United States Su- 
preme Court, which is so far behind 
its docket that cases are only reached 
after years of waiting. 

The Post-Office Department has a 
simple and expeditious method of dis- 
posing of important cases, Why not 
adopt the same plan in the Supreme 
Court? Let that tribunal turn over to 
a clerk all its pending cases and let 
him some afternoon go through them 
all, and, without knowing facts or law, 
decide each one way or the other 
(wrongly if possible), Then at his 
leisure let him mail a notice of the re- 
sult to cach defeated party, Quite a 
proportion of these unfortunates would 
doubtless stay beaten and never after- 
wards bother the Court and clerk with 
unnecessary arguments, motions, filing 
papers, etc., etc. This would greatly 
relieve those officials, and that (in the 
Post-Office Department's view) is the 
main object. Correct decisions and 
justice to parties are, of course, second- 
ary matters. 


** The bearings of this observation lays in 
the application on it.” —Bunsdy, 

















For several years the writer has 
been receiving an interesting monthly 
r printed in Philadelphia called 
Book News. He has never subscribed 
for it nor yet has he been asked to pay 
anything for it. The original matter 
in the February issue consists of a Bos- 
ton letter, two and a half pages of 
notes by the editor and a two-page ar- 
ticle on James Whitcomb Riley. The 
remainder of the reading matter con- 
sists of 26 pages of notes on new 
books clipped from various newspa- 
rs. In each case the review is pre- 
ceded by a little summary like this : 
Tue History oF My Lire. An Auto- 
biography, by Right Rev. Ashton Ox- 
endon, D.D., formerly Bishop of Mon- 

treal and Metropolitan of Canada, 264 

pp. 12mo, $1.35; by mail, $1.47. 

It will be observed that there is 
nothing to indicate where to send to 
secure the book for ’* $1.47, by mail.” 
But as the publisher of this truly use- 
ful and meritorious magazine is him- 
self a book-seller it is not unlikely that 
he might be able to supply it at the 
price named. We observe that this 
valuable journal is entered at the 
Philadelphia Post-Office as second- 
class matter, and we are sure it must 
be all right because its publisher is 
known to be pretty well informed on 
Post-Office matters and quite intimate 
with some of the Post-Office officials 
in Washington. His name is John 
Wanamaker. 





This ts the law: 

“I cannot find anything in the law 
that requires or contemplates a per- 
mit. Congress did not wish the P.O. D. 
or any of its employees to say what a 
periodical shall contain in order to be 
admitted as second-class matter, so 
long as it complied with the law and 
was issued periodically.” — Patrick 
Farrelly. 

This is what the P. O. D. does: 

“It arbitrarily issues permits, and as 
arbitrarily withdraws them, without 
notice and without reason, to the great 
pecuniary loss of publishers, and at 
the option of a salaried clerk who must 
do something to earn his salary—which 
publishers are taxed to help pay.” 
This is the logical conclusion : 

The P.O. D. ts a@ violator of the 
daw; assumes authority never dele- 
gated to it; abuses the rights of 
citizens and establishes a censorship 
that cannot be tolerated long in a free 
country, 


PRINTERS’ INK. 
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Printers’ INnK’s ApviCE TO THE 
CONGRESSIONAL COMMITTEE ON 
Post-OFFICE MATTERS CON- 
CERNING THE CARRIAGE OF 
NEWSPAPERS AND OTHER 
PRINTED MATTER. 


Frame a new law. Fix a price at 
which the Department will carry 
printed matter. Never mind by whom 
printed or where mailed, or what the 
matter is. Take all the printed mat- 
ter that is offered and forward it at 
the price fixed, and don’t worry. If 
the price is too low, raise it. If it is 
too high, reduce it. There are exist- 
ing laws for the protection of the pub- 
lic against the printing or distributing 
of improper or immoral publications, 
Everything that steers clear of these 
may just as well be carried without 
question. Don’t make press censors 
out of postmasters or post-office clerks. 
There is no need of it. 





THE attention of members of Con- 
gress, and particularly of the members 
of the Congressional Committee on 
Post-Offices, is invited to PRINTERS’ 
INnK’s offer of five hundred dollars for 
the best articles dealing with the ques- 
tion of the law in its application to 
postage on second-class matter. (See 
first page.) It might be a good idea 
for a member of a Congressional Com- 
mittee on Post-Offices to secure the 
principal prize. 





THE FIGHT OF “ PRINTERS’ INK.” 
From the New York Times. 
Messrs, George P. Rowell & Co’s weekly 


publication, Printers’ Inx, has fallen among 


the Philistines of the Post-Office Department’ 
at Washington. These officers deny its right 
to be sent through the mails as second-class 
matter, rating it as third-class matter to which 
stamps must be affixed. This ratingis based 
on the claim that Printers’ Inx is not a 
“legitimate” newspaper having a “ legiti- 
mate "’ list of subscribers, because it is some- 
times distributed free and a year’s subscrip- 
tion has been offered as a premium to adver- 
tisers os acertain space in its own col- 
umns. ge ay to increase the mailing 
expense by about $500 per week. 

The publishers of Printers’ Ink have pro- 
tested loudly since the beginning of the 
trouble last December, but the case is still 
under consideration in the Department, and 
they can get no satisfaction. So they pay the 
additional expense under protest, and Salven 
their already breezy publication with * buzz 
saw ”’ criticisms of good Mr. Wanamaker and 
his aged retainer, one Mr. Fountain, of the 
Third Assistant Postmaster-General’s office. 

The controversy has been noticed by the 
Toledo Blade, the Scranton 7ruth, the 
Wilkesbarre Record, and by other newspapers 
in all parts of the country. The general 
sympathy seems to be with Printers’ Inx, 
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Correspondence, 
HE OUGHT TO BE POSTMASTER- 
GENERAL. 


Tuz HeRaALp, 
Utica, Ohio, Feb. 5, 1892. 
Geo. P. Rowell & Co., New York: 
GENTLEMEN—PRINTERS’ INK is the most 
closely read and thoroughly appreciated pub- 
lication which reaches my desk. I regret that 
the Post-Office Department objects to your 
sending it as an exchange. Please enter me 
as a regular subscriber at $1 a year. I will be 
obliged to charge you $1 a year for the Herald 
as well. Any balance either way can be set- 
tled with our regular account. 
Respectfully, H, E. Harris, 
Editor (also P, M.) 





ANOTHER POST-OFFICE OUTRAGE. 
Established 1887. 
Office of 
Tue AssociaTeD INDUSTRIAL PREss, 
918 F Street, Northwest, 
WasuincTon, D. C., Feb. 8, 1892. 


We occupy the same position towards class 
journals as the Associated Press does to 
newspapers, save that we supply a special 
service to each journal instead of a dupli- 
cate service. 


Editor of PrinTERs’ INK: 

In response to your request in the last issue 
of your indispensable journal, we wish to 
mention an instance showing how a prominent 
and highly prosperous trade weekly came 
very near being subjected to the same ruling 
that unjustly deprives your paper of the 
privileges of second-class matter. 

The paper in question was, and is, a mem- 
ber of our association, and the difficulty was 
at once placed in our hands with instructions 
to use all diligence and diplomacy in prevail- 
ing upon the Post-Office officials here to re- 
verse their decision. 

The position was this: The periodical in 
question published a large and handsome 
edition, which appeared weekly, also a semi- 
weekly edition which only consisted of a folio 
of four pages, and containing primarily a re- 
port of the markets, with a limited amount of 
reading matter appropriate to the lines rep- 
resented. 

The Department claimed there was too 
great a discrepancy between the two editions, 
and that the semi-weekly supplement, as they 
called it, was issued for advertising purposes, 
Our representative called at the Department. 
hunted up the proper officials and soon ha 
the matter under consideration. The point 
was made by him that the discrepancy be- 
tween the number of pages contained in the 
respective editions was untenable, inasmuch 
as all of the big dailies published huge edi- 
tions at least once a week, and issued folios 
every day. 

He also showed by copies in hand that the 
**semi-weekly supplement’’ could not have 
been issued for advertising purposes, as up to 
that time it had not contained a line of adver- 
tising for its publishers or any one else. He 
maintained that both thick and thin editions 
were perfectly legitimate, and that there was 
no construction of the postal laws that could 
justly debar them from a second-class rating. 

Be it said to their credit, the officials were 
very courteous in their attention to the points 
presented, and immediately saw the force of 
the arguments, so much so that the Associated 


Industrial Press eapetbamtatives left their 
presence with ample assurances that the 
ruling would not be enforced, and it was not 
enforced. 

In closing, it ought to be said in justice to 
Department officials that people at a distance 
frequently fail to understand or appreciate 
their position, Hemmed around with iron. 
clad regulations, they are compelled to hew 
to the line as they see it, let the chips fal] 
where they may. The trouble is not with the 
Department in the present instance, but with 
the law itself. The latter needs revision, and 
we have every reason to believe that some. 
thing in this direction will be done by the 
present Congress, through the broad-minded 
efforts of Representative Henderson, of North 
Carolina, who is chairman of the House Com- 
mittee on Post-Offices and Post Roads, and 
who is one of the ablest lawyers in Congress, 

With best wishes in this matter, as with all 
else, we have the honor to be, 

Very truly yours, 
ASSOCIATED INDUSTRIAL PrEss, 
Epwarp A, OLpHaM, Manager, 


Supposing the case referred to in the 
above letter to have been exactly as 
stated, what an ass the Post-Office em. 
ployee must have been to make such a 
ruling in the first place. What fault 
had the publisher committed? What 
reparation was ever made him for the 
injury to his business ? 

PRINTERS’ INK is glad to unearth 
and make public a few instances of the 
meddlesome and wicked blunders that 
the Post-Office Department clerks in- 
dulge in to the detriment of those they 
are intended to serve. 

Mr. Oldham writes as though it had 
been a favor to have this unjust ruling 
reversed. The only favor done was 
by the publisher who refrained from 
making known the outrage to which he 
had been subjected. 

There have doubtless been hundreds 
of just such cases. Is it not time that 
some one should offer a word of 
protest ? 








WHAT “ PRINTERS’ INK” HAS ACCOM- 
PLISHED. 


New York, Feb. 3, 1892. 
It has done more in its brief lifetime to ele- 
vate the standard of advertising than the in- 
dividual work of the Rowell Agency did in 
twice that period, and this without disparage- 
ment to the agency’s work, 
ALFRED E. Rosk, 
Advg. Mgr. Clover Mills—H-O, 
os 
New York, Feb. 1, 1892. 
The place Printers’ InK has made for 
itself would, doubtless, if it were realized by 
the postal authorities, forever set at rest all 
doubts as to admitting it as second-class 
mail matter. Anything which would prevent 
its publication, or seriously restrict its circu- 
lation, would, am sure, be generaily consid- 
ered a misfortune to genera advertising in- 
terests. S.C, WittiaMs, 
Eastern Office of the Chicago Evening 
Journal, Milwaukee Sentinel, etc, 
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“COUNTERFEIT” ADVERTISING 
AGENTS. 


Daily and Semi-Weekly, 
PoucuKEEpsig, N. Y., Feb. 8, 1892. 


Editor of Printers’ Ink: 

We want a little light on a subject where 
no doubt many other papers are equally in 
the dark. How shall we treat what may be 
termed Counterfeit Advertising Agents? By 
this term we mean that class of general adver- 
tisers who have built up a large business, and 
then think they will economize on the agent 
and printer by appointing some one in their 
employ an advertising agent, and thus save 
the commissions to themselves. It is a nice 
scheme if it can be made to work, for it will 
enable these men to save large sums of money. 
What is the usual course of the papers? We 
appreciate a good agent and would rather re- 
ceive orders through them than direct ; and 
thus far, if we have known it, we have refused 
to allow the commissions to those agents who 
are simply a part of the business house and 
who only do business for that one firm, with 
the result of invariably losing the business en- 
tirely. It is quite an important matter, for we 
can hardly afford to quarrel with good custom- 
ers if we are the only ones who do so and if it 
is the custom of the other papers to grant the 
commission, and yet we do not wish to break 
our rates if it can be avoided. These houses 
as a general thing know the rates we have 
charged the agent, and it will be hard work 
for us to get more out of them. 

It is a fair subject for consideration, and we 
hope to see an expression through PRINTERS’ 
Ink. Pratr & Pratt. 


Tue PoucHkEersiz Eacte, t 





WELL DONE. 
Tue Station AGENT, ) 
Official Paper : | 
The International Ass'n of Ticket Agents, 
The Railway Agents’ Ass’n of No. America, 
The American Ass’n of Railroad Clerks, 
The New England Railroad Agents’ Ass’n. 
CLEVELAND, Ohio, Feb. 5, 1892. J 
I think in the case of Printers’ Ink there 
is no question as to its legitimacy for entry as 
second-class matter. I have made editorial 
comment on the case in the current issue of 
The Station Agent and will send a marked 
copy of same, with personal letter, to the Con- 
gressman from this district. 
R. W. Wricut. 
———___¢- »_—_. 
PERSONAL. 


Burrato, N., Y., Feb. 8, 1892. 

I would like to suggest perhaps a more 
costly but certainly a more satisfactory man- 
ner of sending Printers’ INk to the newspa- 
per offices: Use an envelope for them and ad- 
dress it to the business manager, personal. 
You will thereby receive the thanks of a great 
many who, like myself, have to fight for it 


each issue. It now comes with hundreds of 

exchanges, and I am unable to secure it half 

the time. J. A. Butter 
Business Manager of the News. 
— 


I consider it a first-class paper and of great 
value to an advertiser. I look forward to its 
arrival with great interest ; and it is the only 
trade paper, and I receive a great many of 
them, that I keep for future reference.” 

. A. Jury, 
Sec’y Safety Construction Co. 
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MR. WANAMAKER IS HIMSELF.A PUB- 
LISHER. 


Orrick or Traves Pus.isuinc Co., } 
PHILADELPHIA, Feb, 1, 1892. 

We are quite aware of the “‘ cloudiness and 
confusion” of ideas prevailing among the 
Post-Office officials, oad of the general muddi- 
ness of the laws governing the mailing of 
newspapers, 

For instance, it costs us double the amount 
of postage to mail a copy of our paper in Phil- 
adelphia for delivery here that it does to de- 
liver one in San Francisco, 

Mr. Wanamaker is himself a publisher, and 
a dead set should be made upon him to correct 
present ambiguities and annoyances. In this 
we are with you. Yours truly, 

EpiTor THE “AMERICAN CARPET AND 
UpnHo.stery TRADE.” 





THE GRANGER IS WITH US. 


AMERICAN GRANGE BULLETIN, 
A Weekly Journal for the Grange, Farm 
and Home Circle, 
Cincinnatl1, Ohio, Feb. 6, 1892. 
Geo. P. Rowell & Co.: 

We recognize the injustice done PrinTERs’ 
Ink by the recent ruling of the Post-Office 
Department, and have to-day instructed our 
Representative at Washington ¢o use every 
influence in righting the wrong. 

Please accept our assurances of sympathy 
and regard, and believe us 

Very truly yours, 
GRANGE BULLETIN Co., 
Frank R. Wotcott, Manager. 


WOULD EARN GRATITUDE—IF NOT 
SALARY. 





Some official connected with the Post-Office 
Department is trying to earn his salary by de- 
ciding that Printers’ INK is not entitled to 
transmission through the mails at second-class 
rates. If Third Assistant Postmaster-General 
A. D. Hazen would direct his energies to bet- 
tering the service instead of annoying legiti- 
mate enterprises, he would earn the gratitude 
of the whole newspaper fraternity.—/eoria, 
Jil., Sunday Budget. 








THEIR HONEST OPINION. 
Estabished 1811. 
Onto State JOURNAL, 
Leading Newspaper and Only Morning 
Daily in Central Ohio. 
Co.tumsus, Ohio, Feb. 8, 1892. 
Geo. P. Rowell & Co.: 

We enclose herewith clipping from the OAio 
State Journal of this date with notice for 
Printers’ INK. e were specially desirous 
of expressing our honest opinion about your 
excellent little journal. 

Tue Onto State Journat Co., 
Geo. B. Hiscug, Bus. Manager. 








37, 39 and 41 W, 26th St., 
Ew York, Feb. 5, 1892. 
Geo. P. Rowell & Co.: 

You are doing good work against one or two 
men who run the Post-Office Department of 
this country. I ama Republican, but should 
never vote the ticket as long as such wrongs 
are not righted. Goon with the good work. 

Very truly, Dr. A. B. Jamison. 


Mitier’s Hore, 
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ANTEDILUVIAN REGULATIONS. 


Tue Dairy anp WEEKLy News, 
Mopssto, Cal., Feb. 4, 1892. 
. Editor of Printers’ Ink: 

The writer has had trouble with postal 
authorities on account of the narrow infringe- 
ments inflicted upon trade journals, 

The postal regulations are antediluvian and 
the whole system is silurian, There is only 
one sensible way out of it: Admit as second- 
class matter all bona-fide publications which 
are issued regularly, which have a staff of ed- 
itors and which have a subscription list, how- 
ever small, The advertisement of their own 
busi is ¢ dable and should never bar 
their publication, provided other advertisers 
in the same line, and in other lines, are ad- 
mitted at regular rates. Why should the law 
treat enterprise as if it were high treason? 
That is the News’ ition. 

. H. Irvine, Bus. Mgr. 





A MASSACHUSETTS OPINION. 


Mar.zoro, Mass., Feb, 8, 1892. 
Editor of Printexs’ INK: 

We heartily sympathize with you in your 
fight against the present P. O. laws, and wish 
here to state that we are with you every time, 
This firm bas not seen a time in the 33 years 
of its existence when the P. O. laws have been 
so terribly against a publisher doing legiti- 
mate business, The New York Voice (en- 
closed clipping) is having the same racket 
that we have many times had. A newspaper 
is handled with impunity by all employees of 
most all P, O.’s as though it were their own 
property. To attempt tokick makes i im- 
mensely unpopular with your local P. M., and 
you wiil not then get half a show. The 
pounce upon you like a thousand of brick. If 
re can construe the present Post-Office laws 

will give you the best space I have in my 
publication for one year free to do so in, 

Fight it out. 5 Foster Pratt, 

Publisher 20 Massachusetts Papers. 
ARRAN * Sali SE 


PULLS WITH HEADS OF DEPARTMENTS. 


The Post-Office Department recently made 
a very curious ruling which excludes the lead- 
ing trade paper a the country, Printers’ 
Ink, from being ertered as second-class mat- 
ter on the ground ° _1t it is intended to adver- 
tise the business oi its publishers, Printers’ 
Inx is of inestimable vaiue to publishers and 
advertisers. Before this country indulges in 
penny postages or telegraphy it needs 
to thoroughly overhaul its postal laws, make 
them consistent, close up the opportunities 
for ‘* pulls” with heads of departments—and 
in fact, bring this service up to the standard 
. of other departments.—Burlington, V2., 
Clipper, Feb. 11, 1892. 


CHICAGO DID IT, 





J. A. Montgomery, Superintendent of Mails 
here in Chicago, is claiming that it was his 
work that finally urged the Post-Office De- 
partment to throw out Printers’ INK as sec- 
ond-class matter. H. P. Hupsarp. 


FREE FROM PREJUDICE, 


Its leading articles are free from prejudice, 
covering every inch of the ground, and meet- 
ing a need that every advertiser must hon- 
estly recognize. . M, GrEENWoopD 
Prest. Greenwood Mfg. Co. 


PRINTERS’ INK, 


AN OPINION FROM WASHINGTON, 


WasuinctTon, D., C., February 2, 1892, 
Editor of Printers’ Ink: 

I was astonished at learning that Printers’ 
Ink had been excluded from the second-class 
mail privilege by the officials of the Post- 
Office Department. 

Weare now living in an age of specialists, 
Merchant and manufacturer, mechanic and 
laborer, have learned that greater perfectionis 
possible when the attention is devoted to one or 
two special lines ; and this subdivision of labor 
has brought the very highest perfection to the 
arts and sciences, as well as to the commercial 
world, Why, then, should we not have class 
journals, devoted to special interests? For 
surely, an editor who makes a special study 
of a certain subject is better qualified to 
write upon that subject than the editor ofa 
daily or weekly newspaper whose time and at. 
tention is necessarily devoted to the passing 
current events in the social and _ political 
arena, Such publications are sought and sup- 
ported because of the special knowledge which 
they impart, and right-thinking, enterprising 
officials, business men and citizens should en- 
courage them in every way possible. 

The idea that a publisher may not pur 
chase as many copies of your paper as he 
chooses, and pay for them in any way which 
may be agreed upon between the parties di- 
rectly interested, 1s an absurdity, and is anin- 
terference with the liberty of the individual 
not contemplated by the framers of the 
United States Constitution. 

Punters’ Ink is a superior, high-class 
journal, edited with care and ability, educa- 
tional in character, and printed in the highest 
style of the typographic art. Its circulation 
is paid for, and the publication is regular on 
fixed dates. All the requirements of the 
postal laws are therefore complied with, and 
the paper should be permitted entry as sec- 
ond-class matter. If this cannot be done un- 
der the present law, then it is very clear that 
the law should be repealed or amended. 

A. M. Dewey, Publisher. 





pace. HERALD. Best oe eee Tll- 
nois outside Chicago. 6,000 daily. 


Cw “AGENTS secured among students 
using THE COLLEGE-MAN, New Haven, 


ADEs to let direct from letters. Goon! 





H. GOODWIN, 1215 Broadway, N. Y. 


’ MES, N 0 1000 for 0c. 
AGENTS i Mail Agency, St. Louis, Mo. 


VICK'S Sica" 200/000 


PIANOS, Sani h weatty, Washrion, Nd 
PATENT Srrrzdtfiate, washington, Ds 


NOVELTIES, for Publishers and Nov. Deal- 
ers. P.O. Box 3046, Boston. 


LETTERS Por OPRnSintteston, 
NEWSPAPERS Sx.torenesdcse. Nr 
GSE BROS. 4 MORON PRINTERS 


q TON My business is to help your bust- 
« ness. I prepare alivertising mat- 
ter. A. E. SPROUL, 65¢ Washington St. 
35 00 Post-Offices addressed for the names 
. of Agents for DO Y 






































WANT THEM? & SMBAD Vitbiond 2S. 
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, Ilustrated, Philade: Iphia, guarantees 800,000 
circulation for 1892. and cheapest advertis- 
ing in UBL 





OOD ENGRAVING Gaieasy 


UN UNIQUE CORNER or THE EARTH” 
A —Coronado h, San mado. County, 
California. The Hotel del a 
GOLDTHWAIT 
CEOCRAPHICAL MAGAZINE. 
CIRCULATION UNIVERSAL. 


The. Evening Journal, |s 


SF Crry. N. J. rac 14,000 
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The Youth's | Leader, 

came circulation of =} on 000 co) ies monthly. 
Advertising, 30 cents per line. 








LAST and BEAR like 

Weed WHOLE ROOT TREES; 

Ma. see “Fruits and Fruit 
Trees” —FREE. 


Amer. 

Garden says: Novel, ja SE to the —" 
Grower Farmer: Ably written. Cs, 

urp: Ww sioes | Treen, J iad 

a Be, No r stock he better. 

fore cheaper. STARK BROS., oth AZ Louisiana 

‘0.—Founded 1825 ; oldest. 1000 acres ; LARGEST. 











Advertisers say 
Portraits- eae to order from {) dd Advertising Agency, ‘Boston; 
Photos. Cheapest newspaper cuts 0 $265 Washington Street, 
e made. Send for proofs. CENTRAL 
PRESS ASSOCIAT’N, Columbus, O. 





San Francisco Bulletin 
est evening circulation in California. 
High character, pure tone, famjly newspaper. 


Arthur's New Home Magazine | — 








LIC Always pays 


p UB w Advertisers, 
OPI N i fe] N Ts te York. 


IF YOU WARNE @ bent in stamps tor I 2 
Spencerian Pens new vork 
London Graphic in America. 


> er ay ide, ¥ Agreat convenience to 
adverti Files 4 Hand-book on request. 


WE will engrave a copper plate and 
$735 35 print 100 vis rig tee! s for 81 #35. Post- 
isfaction aranteed. 

BELIMEGR "BROS., "Te Toledo, O. Sampl les, 4c. 


Pine to recetn of newspapers who may wish 
me to receive business for their papers in N.Y. 
y, and who will insert 
oar’ effect, may address B 
ing, 10 Spruce t., N. ¥. 


| Write and Draw 


for Pearline and Dr. Pierce’s medicines. F, 
CROSBY, Specialist in the Preparation of 
Advertising Matter, 822 Broadway, N. Y. 


DAYTON (0) TIMES 
Combined, 14,000. NEWS 
‘waxe RUBBER STAMPS 


TO MAKE 
Latest Improved Process. Circulars 


free. PARTON MFG, CO., 318 Broadway, N. Ye 
San Francisco Call. 


Established 1853. 
Dai 56,759—Sunday, 61,861. 
The Leading yen paper of the Pacific Coast, 
in Circulation, Character and Influence. 














1 electrotype to 
. CRANS, Advertis- 




















I have a great deal to do, but | prob- 
ably could find time to write you an 


ad. like this—if jou aid me for it. 
E. A. WHE Y, Ad. Writer, 
CHICAGO, I 


BORN 





TISING IDEA 


ANEW ADVERT 


Send ‘for. Estimate 


RELIABLE DEALING. CAREFUL SERVICE. 
| te sae LOW ESTIMATES. 08 


FRANK LESLIE’S 
Popular Monthly. 


In its 82d volume. 


CIRCULATION, 125,000. 


It has for years proved profitable to the best 
known advertisers. It will pay you. Try it 


Mrs. FRANK LESLIE, Publisher, 
110 Fifth Ave., New York. 


See It Grow. 


Du December 1,595 new subscribers for 
SUCCESS WITH FLOWERS were received and —_ 
istered. The aes total, January 1, is 24,628 su 
scribers. Su: ITH FLO isa year and 
four months a Published by r 


See It Grow. 


THE DINGER & CONARD CO., 
WEST GROVE, PA. 


100 Chicago Bulletin Boards 


On the principal Boulevards, Streets 
and Railroads, at the Park Entrance 
and World’s Fair Grounds. 


A MILLION DOLLARS A DAY 


THE R. J. GUNNING CO., 
297 Dearborn St., Chicago. 


Advertising Clocks. 


Our customers invariably say 
that our Advertising Clocks are 
‘the best,’’ or ‘‘one of the 
best,’’ mediums they have ever 


























LL.|used. Write for illustrated price 


| list and testimonials. 


BAIRD CLOCK CO..,. 
Plattsburgh, N, Y. 








or MALLEPS 
NEW oaAveN .* 


pre ait 9.07 
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YES! “son sae von oak 


5,000 street cars and guarantee the 














The Agricultural Monthly with the po! 


7 Bl 











Conentatlen Went of as allaghontea. best service. Our offices are located 

We promised 70,000 per month. We are! in all principal cities. 8&3 
giving 78,000. ur. B 

May, 81,460. September, 72,900. Deal 

June, 88,500. October, 77,000. CARLETON « KISSAN, pee. 

July, 71,000. November, 81,000. . 

August, $2,800. December, 79,460, | Boston, New York, Chicago, &, uve 
Total, eight months, 624,127; average, 78,016. 

Free on Application. } RIPANS 1) TAB BULES Th 

We should be pleased to mail to any address | @ regulate t ac ver serti 





of Appetite, Mental Dep ression, Painful Di- 

ion, Pimpl les, Sallow Complexion, Tired 
of the leadi papers an their proper functions. Persons given to 
cultural, Religious, Daily, Sunday and overeating are ben efited by ‘ae a 


f and Soweln 5 purif 
{DBO SS a ig ee eh 
e ne 
HANDBOOK £41) ily medicine :— for’ 
OF Biliousness, Constipation, 
Newspaper Advertising, ‘ eee 
‘ee. 5 eve’ 8. or disease re- 
sulting ‘froz from pare bites, or 0 Seen by 
meal. Price, by 
book will be appreciated by advertisers. | ¢ 1 rose # 1 settle 15. Address 5. THE 
ANS C imc CO. 10 Spruce St., N. Y. 
J. L. STACK & CO., 


Fou 
Each ete 15 
i= issued, onan, i arranged | ® the stomach, liver or intestines to perform 
@ Agents Wanted; EIGHTY per cent profit, 





gees 





Pioneer Press Building, | $e 


St. Paul, Minn. — Cut this advertisement out and show it 
ss to your nearest druggist. If he has not the 


a TABULES 
WATCHES SACRIFICED. (8 tame and address and exactly what he said eft 
We will sell the a ee Oe | and we will send you a sample bottle free. 
at a reduction of 75 cents each on our last quota- 


tion. As we do not handle watches regularly we 
have not the facilities for disposing of this 





eee 








geee 




















QUEEN. “OF.SAFE} 


Problem: 


Any one who will obtain a new 
£ subscriber for PRINTERS’ INK at 

p . $1.00 a year, and will send in the 
RA' name of his new subscriber (to- 
gether with the money), may re- 
ceive Printers’ Ink for a year, 
free, in payment for his service. 


Explanation: 
OVERMAN. WH 77h a et a subscriber. tag, 


the y> lar. You send it on 


ts th h fi You 
onscoran vanes, MASS. oot your tr paper fo for nothing. Do D 


BOSTON. WASHINGTON. DENVER. SAN FRANCISCO you see 
A. G. SPALDING & BROS.. Special Agents,| Address PRINTERS’ INK, New York, 
Chicago, New York and Philadelphia. and inclose the dollar. 





special lot at fair prices. We therefore make 0 
this special offer to close out the stock : ni 
Solid Nickel-Faced Watches, - #2.25 tl 
Solid Silver-Faced Watches, - 4.25 t 
Every watch warranted. Samples sent to re- ft 
sponsible parties for examination. Nn 
BAIRD CLOCK gl 
PLATITSBURG, " 

; f 
4 ‘ 
( 

( 
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tl per cent Discount. 
# KEYSTONE LIST, 


OFFIOR OF oo. 
Peart TYPEWRITER 
Moore 8t., N. N. Y. 
#& 9 No. Moore oy YORE Crry, Feb’y 4, °92. 
ur. B.L. CR 


Dear ‘ireWe. are excellent returns 
from your ——. few in fact, it has paid us 
better than any other list we have used thus far. 


dees ! Later on see me, and I 
hall advertise with you , 
Yours Very rer "y, 


PEWRITER Co., 
Gro. He ENGLEHORN, Manager. 
The advertisement referred to was in- 
serted twice, 14-line space, and cost $21. 


SEND FOR THE LIST. 








150 Papers, 75 cts. per line. 


ALL ORDERS 
= weeks received before April Ist, 1 
4 one with check, will be incorted 
the entire Ke eystone List and a discount of 30 per 
cent allow 


oe inch ae lines) will cost - 929.40 

10 lines - - 21.00 
4 - 7 12.60 
4 “ “ e e 8.40 
5 * sd - 4.20 


B. L. CRANS, 
10 SPRUCE ST., N.Y. 
Effective Advertisements prepared. 
Estimates Furnished. 
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These are some of the truthful 

texts on which we talk to ad- 
vertisers : 

Almost exclusive control of the 
religious field in our locality. 
Confidence created amongst 

readers by many years of good 


work. 
| Only read by families able to 
buy what they want. 
Cover different denominations 
and don’t duplicate circulations 
United for advertising purposes 
under one management makes 
the rate low. 
ou will write to us we will 








i in the details. 
Put [sunaay schoo! Times. 
Them PHILADELPHIA. 
On : 
Your 
List 
BALTIMORE. 
Baltimore Baptist. 
Presbyterian Observer. 








Over 260,000 Copies 
Religious Press 
Association 


= Phila 





Farmers are the best patrons 
of advertised goods. Farming 
never returned better profits 
than now, and farmers are bet- 
ter buyers to-day than ever be- 
fore. They save less than for- 
merly, because they spend more. 
They buy everything—from a 
De Long hook-and-eye to a 
house and lot—and the favorite 
farm paper is the beacon that 
steers the ship in the channels 
of trade. Advertising is more 
effective with them than with 
city people, because they are 
more removed from the compe- 
tition of trade centers. The 
best farmers, of course, are 
reached only by good, clean 
farm papers. 


When you want farm trade, you may as 
well use THE RURAL NEW YO K- 
ER, and have the best. If your ad's in 
THE RURAL, you're honest. 


THE RURAL PUBLISHING COMPANY, 


THE TOLEDO GLADE. 


Circulation of the Daily edition 
14,000 to 16,700 
Copies per day. 








Circulation of the Weekly edition 
115,000. 





It would be very difficult to 
name any prominent advertiser 
not now using the Daily or 
Weekly Biape. Send for a 
specimen copy of the daily edi- 
tion. It is the leading afternoon 
newspaper of this country. 

For advertising rates in either 
edition, address 


THE BLADE, 





Times Building, New York. 


Toledo, Ohio. 
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Che GCrening Wisconsin, 


MILWAUKEE EVENIN' IN provi verage daily circulation of 16,40 for 
Rowell’s Newspaper Bak. ay Nov Stier I Milwauice dail y paper ‘proved any circulation—no other 
Sia Oa so man ——— wait H. Eppy, Eastern nt, 10 Spruce 8St., New York, CRAMER, 
waukee, 


Che Christian Advocate. 


Official weekly metropolitan newspaper of “ The Methodist Episcopal Church.” Circulation, over 

guaranteed. We invite correspondence from advertisers who would like to reach our 

people, and whose advertisements would be appropriate for a religious family journal. Addres 
HUNT & EATON, Publishers, 150 Fifth Ave., Cor. 20th S8t., New York. 


THE NEW YORK LEDGER 


The Great National Mlustrated Family Journal of America. A Weekly Magazine of 
the Highest Class. THE Medium for Reaching the Best Families in Every Town and 
County in the United States. 


ROBERT BONNER’S SONS, Publishers, Spruce and William Sts., New York. 
The number of newspaper advertisements that appear 
in PRINTERS’ INK, and the persistence with which they 
are continued, month after month, and year after year, 
proves its exceptional value as a medium for canvassing 
advertising firms. 
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The flexibility of malleable metals under 
the hammer of the skilled workman. 


The pliancy of the English language 
under the pen of the proficient advertisement 
writer. 


Robinson-Baker, 
One, W. 25th St., N. Y. AD-SMITHS. 


“Our Dur Idea of rt” for a stamp, 





$25] FOR A HAPPY THOUGHT. [$25 


Many of the readers of Printers’ Ink are quite adept on the sub: of advertising. The 
of THE Pt dn BUSY Bi B rye yt prize of $25 for the best a 


abou desired result, There are no restrict ome as to the size of thes article. althou, a = 
wt os op a p ieateons stock of information. 

have comssthing in mind that may benefit 

the of adver 270% she Cit 1 try your I luck. All articles received at the office of 

THE) BUSY BEE up,to compenition. Address all articles or com- 
munications in regard to same E. C. BEDE Dew Afotnes f 


N. B.—For 4 benets of those who qvertocizes 
advertisement the issue of PRINTERS’ 


TY I 
bt pencosarn oer coer eae nd 
‘0 
25 and journalism. Th he albertigtion v is $2 per year. 25 ‘ 


Sample co; mailed on revel; ot 10 penta in stare Ad- 
Pp! asaboee pt ps. 
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MONTHLY STATEMENT, JAN., 1892. 


=lW.D. BOYCE’S LIST 


_ OF BIG WEEKLIES. 
fie Saturday Blade | The Chicago Ledger | The Chicago World 











DATE. COPIES. DATE. COPIES. DATE. le 
jn. 2, - 229,000| Jan. 6, -  105,000| Jan. 2, - - 38,000 
“9 - 932500| “13, - 107,000; “ 9, - - 40,000 
“16, - 280,500| “ 20, - 112,000] “ 16, - - 40,000 
“93, - 235,000! “27, - 104,000) “23, - - 41,500 


“30, - 285,000 “ 30, - = 48,000 
Mean, 1,162,000 | Tron,” 428,000 | inca: 202,500 


spe ie per oak 232 t Average copies per week 107,000 §vereae copies per wont 40,625 


for mo., $1 Postage dformo.,  $440,94 ‘ostage paid for mo., $228.77 

1” Oke to fe 000 copies, Spout Rt Ibs. to 1,000 copies, from 85 120 lbs. to 1,000 copies, from 85 

ms cose through the P. O. at of Ledgers go through to ay ie through the P. O. at 
a lb. the? O. at 1c. a Ib. lec. 














We contracted to prove an n average of 160,000 copies weekly: 0 on THE SATURDAY BLADE for 
il. The actual] average was 209,000 copies weekly. 


On THE CHICAGO LEDGER we contracted to prove a weekly average of 80,000 copies for 
ii. The actual average was 103,000 copies weekly. 


ao contract to prove on the BLADE, LEDGER and WORLD a weekly average of 400,000 copies 
for 1882. 1f we any anything like our past record we will be able to prove over 500,000 copies 
weekly instead 
Advertising Rates BLADE, #1 pe line ; LEDGER, 50 cents ; WORLD, 30 cents p2 apers $1.60 
nD 


advertisement discontinued at any time at pro "rata rate. Apply for space or 
W. D. BOYCE, Chicago, Ill. 


THE LONDON (CANADA) ADVERTISER. 


FOUNDED BY JOHN CAMERON IN 1863. 


THE ADVERTISER PRINTING AND PUBLISHING CO. 


(LIMITED). 
JOHN CAMERON, Presivent ano Manacer. 














Dear Sir: 

The Early Morning, Evening and Double Weekly editions of the Loxpon 
(Canada) ADVERTISER are among the principal newspapers in Ontario, the chief Province 
of the Dominion of Canada, The ADVERTISER is principally owned by John Cameron, one 
of the best known journalists of Canada, who founded the ADVERTISER in 1863, was for 
eight years General Manager of the Toronto Globe, and is now again President and Man- 
ager of the Advertiser Printing Co. 

The LoNDON ADVERTISER’s publications rank among the largest, most representative 
and most improving circulations in Canada. London itself is situated in the garden of the 
Continent—that smiling, fertile and thickly settledfregion lying between Niagara Falls and- 
Detroit. 

In all matters relating to progressive reform and social advancement the Lonpon AD- 
VERTISER will be found on the same side as the best men and the best women of the 
Dominion. 

Its columns are cheerful, progressive, independent, clean. 

The Early Morning, Evening and Weekly editions of the LoNDON ADVERTISER 
permeate the best sections of Ontario, circulating among the people of all Canada most 
capable of appreciating a well-written, truthful advertisement, and with the amplest 
means to become desirable purchasers. 

It is respectfully suggested that the LONDON ADVERTISER be placed on your lists as an 
advertising medium. It will live up to its agreements and bring results. 

Address ADVERTISER PRINTING CO., . 


London, Canada, 
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MAGAZINE; new management ; the only organ of the “ Woman's 
HOME FARER inietiatasncctie stn 2 aie ee 








Although the body of the American Nevws. 
PAPER DirEcTory is nearly printed, we shall, for 
some time yet, continue to receive advertisements, 

Handsome examples of full-page advertisements, 
which will appear in the next issue of the Directory, 
and have been specially prepared for the purpose, 
will be sent to any publisher for examination on 
application. Address— 


AMERICAN NEWSPAPER DIRECTORY, 
10 Spruce St., New York. 





TO PUBLISHERS: 


The «American Newspaper Directory” (1892 edition) 
is now in press, and the last advertising forms must be 
closed shortly. 

The publisher who does not wish to be too late should 
fill up and sign the blank order printed below and forward 
it on at once, together with copy to make the best adver- 
tisement he knows how to construct. 





TWENTY-FOURTH YEAR. 


If “copy” does not accom this order the Advertisement will be prepared by 
a competent person at the office of the AMERICAN NEWSPAPER DIRECTORY. 





Card in the next issue of the “American Newspaper Directory,” 
occupying space of...... «se. Page, for which...... authorize them to 
charge to...... account upon their books in accordance with the rates 
printed below, the amount to be BALANCED BY CHARGES FOR 
ADVERTISING, ordered by them, at Cash Rates, less the usual 
Q Agents’ Commission. 
ff RATES OF ADVERTISING IN SiIg*ME” .......ccccccccvesccccccccccees cosense 








Page... 
1-12 Page (nace of 100 w 


rs) 
solid Agate).... 20.00 | Town and State...........ccccccecceesees 





BOOK WITHOUT ADVERTISEMENT, @5 CASH. BOOOK FREE TO EVERY ADVERTISER. 


Geo. P. Rowell & Co., the New York Advertising 
Agents, have authority to place advertisements of 
The Ripans Tabules in American newspapers dur- 
ing the year 1892 to the amount of one hundred . 
thousand dollars.—Printers’ Ink, Jan. 13, 1892. 
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A MEDIUM OF VALUE— 
Such is 


“Golden Days.”’ 


The following are some more testimonials : 


ELASTIC TIP COMPANY, 
Boston, January 18, 1892, 
Tir. R. A. CRAIG, New York. 
Our advertisement in ‘Golden Days’’ has proven 
very satisfactory. The — seems to be above the 
toe of advertising medium and we shall certainly 
include it in our next year’s list. 


ANOTHER— Respectfully yours, | ELASTIC TIP CO. 


Atry, Mgr., ‘‘Golden Days.” 
e consider ‘Golden Days”’ ™- 4. *% Oeee aot papers 
we use. 


Circulation 123,06 OOO Week. 


Subscription, $3.00 per year. ee in families all over the country. 
Full information and rates on application to 


R. A. CRAIG, Advg. [igr., 
121 Times Bldg., New York. 


G. H. W. BATES & CO., 
Boston, January 13, 1892. 











LINES <)! COPIES 


ONE A MONTH, 


YEAR JUUUUU $8422 
3400000 copies ciRCULAT ET] 


IN THE YEAR, PROVED 


IF ORDER |S RECEIVED * 
BEFORE MARCH Ak, | 892 


Ovals SPA o£ Ay Ah | 


Wu 


MAYFLOWER 


RAL 
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PRINTING INKS! 


in exchange for 


ADVERTISING SPACE, 


PRICE LIST. 





































BLACK, PER LB. 
HAND PRESS xe. | Orie Mock. eccoccceces eee $1. ro Dork Brown. 
en W ed ° eee ee eeee eee 
Extra Fine Wood Cuties ‘$5.00 e. —— . 
Fine Wood Cut........... 4.00] Primrose Yellow........ 150/606. """""""""""" 


3.00 | Mi 
Beliliant re) e Yellow. 
or fine Orange Yellow— 


"75 | Medium Orange Yeiiow. 
in Flesh Ochre.. 


tows Ink Glighest Grade) 4 Deep Terra Cot: 
Persian Orange... 








COPYING INKS. 





























L rf 
Put up in \, & and 1 Ib. glass 
: yf REDS, jars. . 
k 40 PER LB. 
Book and Cut. .35 Gasmtpates. sevcsccccsees SL.00 
Extra . me Cardand Job 2.50} Fine Vermilion..... ecece 1.5 
BEOTD SOPoccececcocccesce 2.00 Brilliant Vermilion... 8.00 
Extra, Hard Finish Job.. .75 | Crimson Lake....... cocoe 200 
~~ wage — Job.... 1.00 | Deep Crimson Lake— 
Ph EEMIAREEE..0c00eec00es 5.00 
soy and Job.... Rose Lake... 8.00 
Deep Rose La! 5.00 
GLOSS BLACK. Scarlet Lake.. ane 
8.00}. 
Extra Fine Gloss Job.. Perg2.00 8.00 
Fine — Job, quick 0.00 | Permanent Brown 
Sl nidetivecdesstecssts 1.50 0.00 | Fine Brown Lake.. 
Job. oxire quick dryer.. 1.00 Superior French Car- Fine Dark Brown.. 5 
GOO TOD cccsccessvcsese © 3] _ MINE.......000. $16.00 to 20.00 | Fine Light Brown....... 150 
ERG TER ecvcsccecccces coe 1.80 = Fine Hed. : Bs Fine Chocolate Brown. 1.50 
p tee + 150) Fine Umber, Burnt or 
DIAGRAM INK..$1.00 & $2.00 | Rose Red..........-.++00e 2.00} Raw........ 2 espe 
Scarlet (Bronze) Red.. 5.00 | Fine Mahogany... 
COLORED INKS. SIE UiEisctcdscsrecsodes 1.00 | Fine Raw ienna.. 
- 1.00} Fine Burnt Sienna. 





75 | Fine Royal... 
y' 


Light.... . yal...... 
Extra Fine Bronze Blue. 2: Blue....... -40 | Violet...... 
Fine Bronze Blue... .... 2.00 | Dark Green... 











Fine Dark Biue—‘Milori.. 1.50 | Light Green... . . Ww 
Fine Light Blue.......... 1.50 Lemon Yellow... 06 .: & - — eniee " 
PT etcveveesevcces 1.50 | Orange Yellow.... ee 
Fine Ultramarine Blue.. 1.50 Ordinary Yellow. - 40 eeeiias Purple. 
Ultramarine Blue........ 1.00 | Light Brown............ « & 

WHITE INKS. ey SIZE. 


R LB PER LB, 
Fine Magnesia.. $1.50 | Fine White, ,...- 81:00 Rgiva Fine Gold $1.50 ee Sat Sen $1.0 


BRONZE A HE 
LVER SEE. Finest quality of Gold, Silver, PER LB. 
Extra Fine Copper and other r Bronzes, at 
Whites 8150 Fine White.... veo prices ranging from....... eeees 82.00 to $6.0 


Special Ink Manufactured When Required. 





Newspaper setae wishing to contract for a regular supply of 
NEWS or Prtaos INKS, and pay for the same, wholly or in 
part, in ADVERT SING SPACE, are invited to address 


DANIEL F. BARRY, Manager 
W. D. WILSON PRINTING INK CO., Limited, 
140 William St., New York. 


Let us know what you want and we’ll tell you what we can do, 











tt a et ne dd asa 
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PRINTERS’ INK, 


[WE ARE CARRYING EVERYTHING WITH US. 





JANUARY, oN 
Daily Average 31,810 | Sunday Average, 18,515 


The circulation of THE WOR LD for the month of January, 1892, was as follows 














THE DAILY WORLD. 
= eaeren cer ROD t) JOR. ED cc0seccsseee. 81,748 |) Jan. 25 0... seeereees 33,009 
PTD sedsctes acu 30,831 te TE -cusssdeeceoes 31,682 PE miteedasekans 32,830 
Te a: ..th0n speeeid Benda | “15. ce..00004.. $1,915 OT <sscscecenmade 32,819 
Mir cnewsensuiente BE TL BG acccesccseses 32,159 |] “* 2B weeeereereees 33,112 
J rer 8B asccsseeecd Sunday || “29 ..........+. 33,232 
fe Rp: ge ene SRE © WP ocenccsaserrs 33,327 
ee Le Pree 31,047 | SEE cbebpencoune Ce SE occccecatvens Sunday 
ay Pee eee $1,193 ||“ 20...........+ 32,038 onpentne 
iy a Rew e $1,417 FOF vatersses +++ 82,819 | Total ........ 827,066 
TMD: seehiessvncs Sanbay |)“ 22 ....cccpcevee 32,489 | a 
FP ED scctsseongoes 31,658 “© 23 ceccccceceees 32,746 
Oe scoiiasiicanes $1,589! og... cosas Sunday | Average, $1,810 
THE SUNDAY WORLD 
PRE Dincecienonovien 18,307 || Jan.32....scccccceee 18,851 
 Biccscccccospees 18,043 Rw 
die cuscueliia 18,520 | TIO va-0 0-0 Ra ld 
“eee 18,766 Average, 18,515. 





gmmrr 3801 36-225) INCREASE, nearly 100 per cent. 


January, 1892, -< 
No other Cleveland Daily can prove as large an av = a paid circulation. 
In character and quality THE WORLD ranks with the best. 
THE WORLD, Cleveland, Oni Cleveland. Ohio, B. F. BOWER, General Manager. 


509 The Rookery, | S. 4 BECKWITH, re Foreign AatCortising. | 48 Tribune Building, 


CHICAGO. NEW YORK. 













PRINTERS’ INK, 


To Advertisers: 


If you wish to advertise anything any- 
where at any time, we solicit your order. 


1—Send us such information as will enable us to pre- 
pare a-suitable advertisement for you. 
2—Tell us where you wish to advertise ; that is, specify 















the field, or what it is that you wish to accomplish. 

3—Tell us how much money you will devote to the ad- 
vertising ; that is, to the first order—the one you 
now have in mind. 


4—Authorize us to procure the best advertising we can 
for you within the prescribed limits. If you have 
no previous acquaintance or open account with us 
and are not accorded a good credit in the mercan- 
tile agency books it will be well to give references: 
or—if the amount is small—send a check. 


When you have placed as in possession of the 
information and authority above indicated oar 
services are at your command. 


Correspondence ts solicited. 


Geo. P. Rowett & Co., 
NEWSPAPER ADVERTISING BUREAU, 
10 Spruce St., NEw York. 





Nore.—If you have prepared an advertisement and decided upon a list 
of papers in which it is to be inserted, and now invite competing bids with a 
view of getting the work done as cheaply as possible, we do not believe that we 
can serve you to mutual advantage; and it will, therefore, be our desire to be 
excused from taking part in the proposed transaction. Work of this sort is 
managed more economically by agents who do not have offices to maintain, 

and there are among these many excellent, well-informed and re- 

liable men deserving of confidence and patronage. 





oat et AD Ob Pr we ews 


















PRINTERS’ INK, 


we Solicit a 
Trial Advertisement. 


The following publications have advertised liberally and 
regularly in PRinTERS’ INK, and that fact is an indication that 
their proprietors believe them to be good advertising mediums ; 





TRY THEM ONCE. 


Issued. 


Circulation Price 
claim per line. 



































Comfort........++++ eonceapegtovegnoccosecepcoosccoseseee 1,000,000" $5.00 
vew York ee Union List ° 170,000* 1.3 
Jnion a ist of New York.. 95,000" 7% 
jew England Newspaper Union............+++« 100,000" i] 
Philadelphia Newspaper Union............+sescseceseees 119,000" -B 
Pittsburgh Newspaper Union.... 137,0.0* 35 
Baltimore Newspaper Union 102,000" i] 
Atlanta Newspaper Union. 119,000* 1.10 
Southern Newspaper Unio 38,000* * 30 
American Newspaper Unio: 52,000* 50 
Golden DayS........+.seseeeees 123,000 ais) 
sngsect Ran acsconsdesbucesetodeecesociessers 165,000 1.3 
St i icincdeenvasesuesersGosccdecceseseseeseses 130,000 yi] 
SD accccscoenssecsecsouscessds+edses 50,000 20 
Ladies’ World...........+. 800,000* 1.35 
foledo Blade....... 114,000 6 
Rural New’ Yorker. 40,000 30 
[he Mayflower..... 800,000 2.00 
junday School Times. . 156, 758* 1.3 
ee rr 12,500 18 
SSSR OUBSEUER. coccccccccccescovesccccocs svcccccecce 12,000 14 
ET i csonnccccocccsoscusssosnevesstcesscossopess 12,000 -14 
ID ENING, pocvovccccoscccceweessesescenbe-coccece 14,000 14 
Presbyterian Journal....... 9,000 a 
Reformed Church Messeng 8,000 10 
Episcopal Recorder......... 8,000 08 
Christian Instructor. 6,500 08 
Christian Recorder. .. 5,000 06 
PE ndaskbsbecccueccocccuccascesvececcteecsesteesésete 3,000 06 
Dinca: eroccevaqocetestecwesessenestenn® 4,000 06 
I + cncdcenecal. eeapeteousoeeensedeens 4,000 06 
New York Christian Advocate. 52,000* O 
London Advertiser. 7,500 .10 
London Advertiser 22,500 15 
Vick’s Magazine 200,000* 1.3 
Harper’s Bazar......... ‘ 1.00 
Arthur's Home MaGasine. .....00.cccccccccvescevecccsccecs 25,000* 30 
Ds cocncctcsetccessenncesscocesseesereest 139,000* 1.40 
New York I 200,000 1.590 
ents’ Guide 75,000 0 
Chicago Saturda Blade 240,000* 1.00 
Chicago Ledger 110,000" 0 
icago World 55,000* 30 
Printers’ Ink 50,000* iy] 
*“ Circulation Guaranteed and Proved.” 
Total, 4,579,758 
Price for all combined, per line, 830.95 








An Advertisement We quote a handsome 


THIS SIZE discount for a liberal adver- 
INSERTED ONCE tisement to be inserted ONCE, 

IN ALL THE ABOVE you to send a check with 
FOR A $300 CHECK. the order in full settlement. 














Address, 


Rowell Advertising Company, 
10 Spruce Street, New York, 












256 


Miscellanies. 


THE POET’S VALENTINE. 

He wrote a valentine in dainty verse. 

And she, though pleased, regretted heshould 

spen 

The time on her; knowing full well his purse 

Was lighter than hisrhymes. But in the end 
It was the same, for though he never told it, 
The mercenary fellow went and sold it. 

—Life, 

A Chicago editor suggests that if 
the atmosphere grows much worse in that city 
it will have to be taken up in capsules.—De- 
troit Free Press. 


Let us give consolation to the af- 
flicted, brethren. The regrets of an editor are 
not very poignant, but they help to let the 
other fellow down easy.—Puck. 


A tame rat in a local newspaper 
office climbs the editor’s desk nightly and eats 
his mucilage, The scissors have not yet been 
touched.— Philadelphia Record. 

‘* Billins enjoys a goed joke. 

“ Evidently ; but it is a selfish enjoyment. 
I never knew him offer his friends any but the 
poorest brands.”—Washington Star. 


Clubable.—Bouttown: Do you be- 
long to the Actor’s Club? 
ew Acquaintance—No; I'm an actor. I 
belong to the Press Club.—N. VY. Weekly. 


Condemned Rhymes.—‘‘ Does he 
ever write blank verse ?”’ 

“Yes; he writes the most blankety-blank 
sort of verse you ever saw.” —S?. Joseph Daily 
News. 


A New Hampshire farmer was once 
asked how he made boarders pay. He said he 
found out what the boarders didn’t like and 
then fed them on it. A publisher of a news- 
paper can’t do that.—Z£. 3. Haskell, 


Senator Quay has been vindicated a 
thousand dollars’ worth in his suit against a 
Pittsburg paper. If one-tenth of what has 
been said about him is true, a thousand dol- 
lars’ worth of vindication won’t whitewash a 
space bigger than a silver dollar.—S?. Joseph 
Daily News. 


Walter Besant asks: ‘‘ Where are 
our poets gone?” A Pennsylvania insane 
asylum manager states that eight out of every 
ten.of the patients under his care are addicted 
to writing verse. If Mr. Besant will address 
a letter to him he can probably get the desired 
information.—St. Joseph Daily News. 


Valuable.—Citizen : We are getting 
up a petition to the Mayor to allow sick babies 
to shoot squirrels in Prospect Park. May we 
have your name, 


Fashionable Hatter—It’s a laudable object, P# 


and you can have my name for a dollar and a 
half—2s percent of the regular price.—Smith, 
Gray & Co’s Monthly. 


A General Firing.—Scribbler : Good 
morning, sir! A week or so agone I sub- 
mitted to you a manuscript entitled: ** The 
Injustice Done to Authors,” 

ditor—Yes, I remember it. 
Scribbler—When I wrote that I was fired by 
an impulse I could not resist. 
Editor—So was the manuscript, sir.— Boston 
Courier. 


PRINTERS’ INK. 





BOOKS CONFIDENTLY EXPECTED, 


** Wholly False,” by the author of 
“ Half-True Tales.’ 

“ How to Get Married, Though Single,” 
the author of ‘‘ How to be Happy, "hough 
Married.” 

“* The Grand Central Station,”’ by the author 
of ** The Albany Depot.” 

** Jam Satis,” by the author of * Pax Vobis. 
cum.”—Dorothea Lummis, in Kate Field's 
Washington. 


Hard on the Girl.—*‘ Do be careful 
what you say in your poems addressed to me,” 
pleaded his fiancee ; “* because all my friends 
read your poetry.” 

“*That’s all nght,” the poet answered ; “no 
one knows you by the pet name of Phyllys, 
and no one would ever recognize you by my 
description.” —Puck. 


Working the Circuit; or, a Case 
Where Perseverance Should Be Rewarded.— 
Officer (to stranger): What’s bin th’ matter— 
railroad accident ? : 

Stranger—No; I tried to sell the editor of 
the Blast a spring poem and‘we had a misun- 
derstanding. Now, is there any other paper 
published here ?—/udge. 


Trade Terms.—The following queer 
advertisements recently appeared in an English 
boot and shoe journal: ‘* Wanted, good hand- 
stabber ; also a girl to finish off. Wanted,a 
girl for socking. Wanted, active ycuth who 
can cut legs. Wanted, a good skiver. Hand- 
crossers wanted ; full, constant work. Wanted, 
hand-sewn men, 5s. per pair, 44 edge. Wanted, 
leg-cutter. Wanted, a sharp lad, to punch and 
eyelit. Wanted, good eccentric cutting press, 
cheap. Wanted, competent crup-shavers ; none 
others need apply. Wanted, a competent press- 
man, used to locking up. Wanted, a good table 
currier.”” This suggests that a good diction- 
“— trade words and terms might be useful, 
—£x. 


A Bushel of Petitions.—The editor 
could see that the man was trying to still a 
tempest in his bosom when he came in, but he 
never let on. 

“Good morning,” he said, with affluent po- 
liteness. 

“*I believe,” replied the visitor, stifling his 
emotion, “that I sent you a communication 
yesterday beginning with these words (reading 
from a slip): ‘*Colonel Brown received a 
bushel of petitions from churches and tem- 
perance societies asking that the saloons be 
closed,’’ etc., etc. 

“Yes, sir; you did,’’ assented 
“and I was glad to print it in-—— 

‘*But you didn’t print it, sir,” interrupted 
the irate visitor. 

‘*T beg your pardon, Colonel,” dissented the 
editor, “ you will find it, I think, on the first 
ze. ave not read it, but I saw the head- 
ing of the article.”’ 

“Well, sir, read it now,’ and the Colonel 
fiercely thrust a copy of the paper at him. 
** Read, sir, read,” he went on, wildly quoting, 
*** Colonel Brown received a bushel of pota- 
toes from churches and temperance societies.’ 
Think of that, sir. A bushel of potatoes! 


the editor; 
” 


What in the name of justice, truth and equity 
has a bushel of potatoes got to do with it?” 
and as the Colonel raved and ranted, the ed- 
itor looked at the cold, cruel type standing out 
in solid relief and was utterly speechless,— Der 
troit Free Press, 








Printers’ Ink: New York, February 17, 1892, 








